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About Panos London

The word ‘panos’ means torch or beacon in classical Greek. 
A ‘panas’ is a Nepali word for a lamp, lit when people need to gather
round and discuss an issue. It symbolises the principle aims 
of the organisation when it was founded in 1986 – to illuminate 
and provide insights from developing countries into issues facing 
us globally; and to stimulate informed, enlightened discussion
around such issues.

Panos London makes the immensely complex issues facing
developing countries accessible and understandable. It provides
information that people can trust and opens up opportunities 
for different perspectives to be heard. Most of all, it tries to make
sure that those who have most to win or lose from these debates –
the most marginalised people in these societies – have their 
voices heard in the public arena.
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“When my family found 
out I was HIV positive they
stopped coming to visit 
me and talking to me, but 
I used to go there. I even
used to pester my sister
about doing my hair, in 
the end she just had to 
do it. My sister did my hair
in the photograph. People 
in the community did not
want anything to do with
me but I continued being
very open with them about
my status and now they 
are slowly accepting me.” 
Micah Chansa
Kabuta village
Zambia

Micah was interviewed by 
two Zambian radio journalists, 
David Bweupe and Chilufya Mumba,
who were supported by the Panos
Global AIDS Programme (GAP) to
travel to a remote MSF healthcare
centre in northern Zambia and gather
interviews with people living with
HIV/AIDS, and who are among 
the first in the country to receive
antiretroviral drugs. The interviews
were then broadcast on urban 
radio station, Q FM, in Lusaka.

Micah’s story can be heard online 
at www.panos.org.uk/storiesofhope
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Making Sense of Global Change
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We live in an age where politicians 
and businesses in the developed world
are fixated on their media image and
public profile, and where ‘managing’ 
the media is seen as central to political
and commercial success. The aim 
is simple – to engage people, to get
them talking and – of course – to 
affect behaviour.

So it is remarkable that when attention
turns to how to generate more effective
development for the two-thirds of 
the world’s population living in less
economically developed parts of the
world, the role of information and the
media in generating and supporting
change is either forgotten or relegated 
to the margins as a peripheral issue. 
As if the dynamics in the developing
world are fundamentally different from
those elsewhere. But they are not. 

Communication is part of the fabric 
of all societies, having many different
forms and functions, and involving 
every level of society. Free, open,
inclusive, participatory information,
communication and media channels 
are the lifeblood of political discourse, 
a prerequisite for efficient and effective
economies, and a crucial element of
social change – in Lusaka as in London,
in Lahore as in Los Angeles.

Slowly, too slowly, governments 
and development organisations 
are beginning to recognise this, but 
much remains to be done. Whilst in
March 2005 the Report of the UK
government’s ‘Commission for Africa’
highlighted the crucial role a free,
pluralistic media and improved
communication flows – including the
impact of new technologies – would
make to the continent’s development;
this year’s UN review of progress
towards the Millennium Development
Goals (MDGs) barely mentioned them. 

Panos London believes that accessing
and promoting dialogue and debate 
by ordinary people in the developing
world on the issues which profoundly
affect their lives is not a marginal
activity, but integral to successful
development and to the achievement 
of the MDGs. We will, therefore, continue
to promote the role of communication 
in development in its own right, and 
as an essential component in finding
effective solutions to what we believe
are the critical development challenges
and issues of our day: globalisation,
HIV/AIDS and other health threats, the
environment and conflict. 

In 2004 and the first quarter of 2005,
Panos London went through a period 
of rapid change in order to meet these
challenges. We received important
recognition of our work when the 
UK government’s Department for
International Development (DFID) agreed
a new six-year Programme Partnership
Agreement (PPA) providing institutional
and programme funding to support
Panos London and the network of other
Institutes around the world. 

Panos London is committed to 
making an ever more effective case 
that communication really is the ‘pulse’ 
of development and – as part of an
international network of independent
Institutes – to promoting the voices 
of the poor and marginalised
communities in the developing world 
on the issues that most affect their
lives. We hope that this review of Panos
London’s wide-ranging activities will 
give you a flavour of that commitment
and contribution.

Mark Wilson
Executive Director
Panos London
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Panos – An Expanding Network 

Panos London is one of a dynamic, global 
network of independent sister organisations. 
The Network now comprises eight independent – 
or soon to be independent – Panos Institutes 
made up of seventeen offices and employing 
a combined staff of over 100 people. 

The Panos Network is now working 
on more issues and in more countries
than ever before, and during 2004 
and early 2005, new Panos country
offices opened in Jamaica, Pakistan, 
Sri Lanka, and Sudan.

The Network is governed by the Panos
Council, which is made up of one Board
Member and the Director from each
Institute. Panos London played a major
role in the development of a formal
constitution for the Council which 
was agreed in March 2005 in Lusaka,
Zambia. The Panos Council will soon 
be legally registered in The Netherlands
with a small Secretariat based in the
Panos office in Delhi, India. 

The Council also agreed at its 
Lusaka meeting a Code of Conduct
on fundraising coordination and
programme implementation, developed
procedures for establishing new 
Panos Institutes and for developing
activities in regions where Panos is 
not yet operational. 

Meanwhile, Panos London’s
regionalisation process continued, with
preparations approaching completion 
for Panos Southern Africa to become
fully independent in June 2005 and
Panos Eastern Africa in late 2005.
Panos London was also instrumental 
in supporting the transformation 
of what was Panos Washington into 
a re-invigorated Institute with a growing
range of operations in the Caribbean 
that was re-named ‘Panos Caribbean’.

Canada

Haiti

Barbados

Jamaica

USA

Addis Ababa… Bamako… Colombo… Dakar… Kampala… Karachi…Institutes Country offices 
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UK

France

Mali
Senegal

Ethiopia

Sudan

Uganda

Zambia

India

Pakistan

Sri Lanka

Nepal

Kathmandu… Khartoum… Kingston… London… Lusaka… New Delhi… Paris… Port-au-Prince… St. Michael…Vancouver… Washington… 
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Communication – the Pulse of Development

In recent years, because of the
revolution in Information and
Communication Technologies (ICTs), 
the challenge of HIV/AIDS, the spread 
of democracy, and development
agencies’ focus on good governance 
as a key factor in development, 
there has been increased interest 
in communication among development
agencies and donors. More
organisations are getting involved 
in the field, whether as specialists – 
for instance, in improving poor people’s
access to the internet – or through using
communication as part of development
programmes in other sectors, such 
as health or agriculture. 

There is more communication and more channels for
communication to flow through in the early 21st Century 
than at any previous time in history. However, poorer people 
and countries have far less access to information and
communication than richer ones. But because communication
is an essential part and enabler of development, strengthening
the flows of communication in developing countries is 
a prerequisite for sustainable poverty reduction.

‘Communication for Development’ is what Panos London 
does. We assess the role communication plays, or could play, 
in key development issues such as HIV/AIDS, globalisation,
environment and conflict, as well as creating and implementing
information and communication projects on these issues. 
We also promote greater recognition of the essential role 
of communication in development among decision-makers,
internationally and at national level.

There are many different approaches 
to communication for development –
which can lead to confusion, 
poor decision-making and missed
opportunities. Panos London aims to
promote a broader and more integrated
view of communication. In order to
maximise the opportunities for doing
this, Panos London is strengthening 
its own capacities to analyse how
communication affects development; 
to persuade decision-makers of 
the importance and potential 
of communication in their own
development policies; and to implement
its own communication projects. 
In 2004/5 we have been working
internally to ensure that all Panos
London projects and programmes
contribute not only to practical
communication on the ground, but also
to generating greater understanding 
of how different types of communication
work for development.

Communication Advocacy

Panos London’s work on communication
for development aims to promote 
better incorporation of communication,
including media, into development
thinking and practice. It is doing 
this through:

collecting evidence of the development
impact of communication, through
evaluation of its own projects and
through research

building understanding of the ways
different types of communication 
work for development, also through
evaluation and research

contributing to development debates
among development agency and
government decision-makers, through
publications, meetings and briefings.

In 2004/5, Panos London established 
a Panos Network-wide evaluation 
plan and carried out several evaluation
activities, including a mid-project 
review of the Catalysing Access 
to ICTs in Africa (CATIA) programme; 
and developing an evaluation plan 
for the Building Communication
Opportunities alliance. Panos London
also acted as Rapporteur for the
biannual Development Communication
Roundtable, organised by the UN’s 
Food and Agriculture Organization; acted
as the focal point for media within the
Global Knowledge Partnership; and
participated (including as a member 
of the steering committee) in the 
Global Forum for Media Development.
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Panos London does not see communication 
for development as a specific and limited type 
of communication. We look at communication 
as part of the fabric of all societies, developed 
and developing, having many different functions,
using many different channels and media, 
and involving all levels of society. Communication
channels that can play a developmental role
include telephones, broadcasting and print media,
digital and face-to-face communication. 

Some basic principles underlie this broad 
view of communication for development and 
shape Panos London’s work: 

Universal access to means of communication

Freedom of speech and media

Inclusion of all members of societies in the
exchange of information 

Poor and marginalised people able to articulate
their views, make their voices heard in debates
and participate in national decision-making 

Communication horizontally, within communities
and societies, is just as important as
communication from the top down or bottom 
up. This is where issues, attitudes, norms will 
be debated, problems may be solved, individual
perceptions and aspirations may change.
Communities generate their own information, 
and initiate their own communication.

Debate – this refers to the process in which 
groups – at every level from individuals and
households up to global policymakers – bring 
their experience, understanding, opinions,
knowledge, interests, enquiries and information
together to seek solutions to problems. 
Debate leads to greater understanding, greater
ownership, and more inclusive solutions to
development problems.

Public-interest journalism – in a digitised 
world, where so much information is available,
journalism has a vital role in filtering, interpreting
and contextualising information to make it 
useful and meaningful for people. 

What is ‘Communication for Development’

7
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Creating Debate through the Media

One of the main ways Panos London 
works is with the media. Whether it’s 
by developing innovative resources 
for journalists, producing engaging articles
and radio programmes, or supporting
developing-country journalists to attend 
key summits, Panos London aims 
to spark public debate through the 
media on issues that are under-reported,
misrepresented or ignored.
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New Media Resources

Media Toolkit

Launched initially as a way to help
developing-country journalists report 
on the increasingly important, but often
highly technical issues surrounding 
the information society, the Media
Toolkit consists of a series of short
briefing papers for journalists that
examine a difficult subject by breaking 
it down into smaller, more accessible
and engaging topics. As well as 
listing further resources, each briefing
paper gives sample questions about
government decisions and policies 
to help local journalists cover the topic.

Media Brief

Designed to generate greater media
interest in the issues covered by Panos
London’s Reports series, the Media
Brief explains to journalists why these
issues are important: suggesting story
ideas; giving useful facts, figures and
free graphics to illustrate articles; 
and providing links to further resources.

10

Radio Resource Pack

The Radio Resource Pack is designed 
to support radio stations in the
developing world to produce long-term,
in-depth coverage of a specific topic, 
and includes a CD of InterWorld Radio
programmes, extensive broadcast
support materials, and relevant Panos
London Reports, Media Briefs and 
Media Toolkits.

Whose Information Society? covered 
the roles of telephony, radio, the web
and film in the Information Society; 
The Gender Agenda, focused on the
impact of HIV/AIDS on young women 
and girls, and brought the voices 
of ordinary people living with HIV to 
many stations’ 2004 World AIDS Day
coverage; and in The Changing Face 
of Farming, ten short radio features
looked at modern farming in light of 
the controversial subject of genetically
modified crops. 

Radio Resource Packs are sent 
free-of-charge to a growing network 
of over 100 public-interest radio stations
in Africa, Asia, the Caribbean and the
Middle East. The packs have been used
to create series, one-off specials and
magazine programmes.
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Print

During 2004, Panos London transformed
its in-depth print service, Panos
Features, from a monthly package
covering a range of issues, 
into single theme-based packages 
of features, interviews and graphics. 
The packages are linked to specific
international events to make them 
more newsworthy. Commissioned from 
a network of local journalists working
throughout the developing world, each
features package is distributed by web,
email and post to over 600 targeted
newspapers and magazines worldwide.

Two themed-packages were produced 
in 2004 and early 2005: HIV/AIDS –
Access to Treatment, which contained
six features and four graphics, and 
was pegged to the International AIDS
Conference, Bangkok (July 2004); and
Halving Poverty – Are PRSPs Working?,
containing five features from local
journalists in Argentina, India, Kenya,
Uganda and Zambia, which investigated
progress towards poverty-reduction
within these countries.
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Online

While the number of people in developing
countries with access to the internet
remains small – less than 3% of
Africans, for example – the growth and
spread of web technology offers one 
of the most dynamic ways to allow voices
from developing countries to reach the
wider international community. 

The web’s ability to offer multimedia,
real time information and interactivity
means users can choose to engage with
information in many more ways than
traditional media. It also offers spaces
where people can actively participate in
discussions and debates.

Panos London is already developing
more online activities, such as blogs 
and micro websites for journalists, 
and plans to investigate further 
what can be done to support online
journalists to cover global topics 
that affect development.

Panos London
www.panos.org.uk

The main portal through which to access
all Panos London’s information outputs.
The website has over 3,000 registered
users and offers extra resources and
links to further sources.

InterWorld Radio
www.interworldradio.net

A free online network for radio stations
and journalists, providing audio and 
daily news bulletins. Radio features are
commissioned from local journalists
around the world, and distributed to over
2,000 members worldwide, including
500 radio stations in Africa.

Mountain Voices
www.mountainvoices.org

Searchable by topic and country, 
this website has over 300 unedited
interviews from highland communities 
in ten countries. It includes summaries
and glossaries along with themes 
and further information about the 
project and the partners. It currently 
has 1,850 registered users.

Panos Pictures
www.panos.co.uk

With over 5,000 registered users, 
Panos Pictures offers newspapers 
and magazine editors over 300,000
searchable images online.
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Radio

For many parts of the developing world,
the most exciting information revolution
in the last two decades has been the
radio revolution. With some developing
country governments loosening 
their grip on broadcasting, hundreds 
of private, independent and community
radio stations have sprung up in cities
and towns, and have become part 
of the fabric of day-to-day life for millions
of people. Radio remains the most
accessible medium for poor people in 
much of the developing world, and, 
at its best, radio is diverse, dynamic and
open. New talk radio formats – especially
phone-ins and studio discussions – allow
ordinary people to participate in the
debates that affect their lives, and to
talk as well as to listen.

Panos London is working in a range 
of ways with radio stations and
journalists in Africa, Asia and the
Caribbean to support the broadcast 
of this kind of public-interest content,
and to learn more about the role 
of radio in development.

“Working with InterWorld Radio
has catapulted me to a new
dimension of producing
quality radio packages.” 
Hilary Mbobe
Award-winning journalist
Malawi Broadcasting Corporation
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During 2004 and early 2005, 
Panos London produced 57 radio
features through its online radio service,
InterWorld Radio (IWR). The features
commissioning process built the
capacity of around 50 developing country
radio journalists to cover a wide range 
of topics for international audiences.

Designed to slot into radio stations’
existing programmes, these five-minute
features are accompanied by extensive
broadcast notes and support materials,
as well as full transcripts to aid local
language reversioning. 

Feedback shows that radio stations 
use IWR features in a variety of ways: 
as set-up pieces to spark debate in
discussion programmes and phone-ins;
as part of magazine programmes; 
and as training for in-house producers 
on how to make engaging features.

Building a Network

IWR acts as a platform for building
relationships with radio stations 
in order to produce public-interest
content. By becoming members of IWR,
radio stations receive, for free: a daily
news bulletin; email notification when
new radio features are uploaded to 
the website; support material about 
how to use the features in their own
programming; a regular e-newsletter;
opportunities for funding or training; 
and information about other Panos
London activities or content. In return,
this Network enables Panos London 
to communicate with and gather 
data on the sector in order to adapt
strategies to support it.

Membership of the IWR Network has
doubled to over 2,000, over half of whom
are radio journalists or producers, and
500 of which are radio stations in Africa.

Regionalising Radio

As part of a long-term strategy to
decentralise the commissioning and
production of features from Panos
London, a new regional digital 
production and recording studio was
built in the Panos Eastern Africa office,
Kampala, Uganda, in early 2004. This
new studio houses a full-time radio
editor who commissions and edits
programmes from the region, which 
are then distributed to an international
audience through the IWR website. 

The studio also provides a space that
journalists can book, free-of-charge, 
to use the internet, edit audio using
digital editing technology and draw on
editorial support 
from Panos staff. 
It also serves as a site 
for training, workshops 
and high-profile national
broadcaster forums.

Focus on Africa

Broadcaster Forums

Funded by DFID’s Catalysing Access 
to ICTs in Africa (CATIA) programme,
which aims to bring the information
revolution to Africa’s poor, Panos
London launched the first in a series 
of Broadcasters’ Forums in Ethiopia,
Kenya and Uganda.

The Forums provide a space for
broadcasters to network, share ideas
and debate issues of concern to 
them. These networks develop into 
self-organising and self-sustaining
professional bodies to help represent
broadcasters, to produce content, 
and to conduct advocacy and lobbying. 

New Technologies

In audits carried out by Panos London,
radio stations were asked to prioritise
what they would need to produce better
public-interest content. They often
prioritised access to technology and the
skills to use it. Panos London selected
ten radio stations in Ethiopia and
Uganda to take part in a pilot project
within CATIA, to see what impact high
levels of editorial and technical support
have on their content. Over the last 
two years, the stations have received
packages of support including
production equipment, PCs and satellite
internet connections, as well as access
to editorial support from the radio editor
in Panos Eastern Africa.

Radio Research

Panos London is carrying out a research
project into the role of public-interest
programming and its impact on
development. A significant part of the
research focuses on what donors are
funding in the radio sector, how they
make their decisions about what 
to fund, and what evidence exists about
the impact of different types of radio
programmes on audiences. As part 
of this project, Panos London has
commissioned primary research 
with radio stations and their audiences
in Pakistan and Uganda – offering
snapshots of what public-interest
broadcasting is being produced and 
how audiences respond to it. 

InterWorld Radio (IWR) www.interworldradio.net
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Photojournalism

Panos Pictures
www.panos.co.uk

Panos London holds a 49% stake in
Panos Pictures, the award-winning
commercial photo agency founded 
in 1986, the same year as Panos
London. Panos Pictures works with
photojournalists around the globe,
supplying some of the world’s most
renowned newspapers and magazines
with stories that give a unique
perspective on a changing world.

The agency has embraced the benefits 
of new technology with 90% of sales 
now coming from its website. Users 
are sent fortnightly e-bulletins with direct
links to both new collections and ones
that could be used to reflect topical 
news stories. 

Given that only 10% of its rich archive 
of over 300,000 photos is available
online, Panos Pictures plans to treble
the number of images on its website 
over the next three years. 

The agency also plans to widen its
coverage to include issues in America
and Europe, reflecting the global 
nature of many social, political 
and economic issues impacting 
on developing countries.

During 2004, Panos Pictures’
photographers received numerous
prestigious awards for their work
including the World Press Photo 
award, Amnesty International award 
and OneWorld Media award. 
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Oral Testimony
www.panos.org.uk/oraltestimony

Oral testimonies are the 
result of recorded, open-ended
interviews drawing on direct
personal experience and
memory. Panos London has
pioneered the use of oral
testimony as a way for ordinary
men and women to articulate
and communicate their
perspectives on development
and change.

Panos London trains local
people in the methodology 
so that interviewing can 
be done in local languages 
and between people of similar
backgrounds. All testimonies
are returned to the individuals
and communities involved, 
and are also communicated to
local and national audiences.

Panos London combines 
this locally-rooted approach
with the production of high
quality information outputs 
for international audiences.

18



Mountain Voices 

The final two 
booklets of interviews
with mountain
communities in
Mexico and Pakistan
completed the Voices
from the Mountain
booklet series. 

The majority of dissemination took 
place in early 2005 and there has 
been positive feedback and excellent
media coverage of these booklets, in
mainstream newspapers as well as 
more specialist journals and magazines. 

The series documented the experiences
and opinions of mountain people 
from China, Ethiopia, India, Kenya,
Lesotho, Mexico, Nepal, Pakistan, 
Peru and Poland. The ten local partner
organisations involved in the project
were supported to produce their 
own information outputs for local and
national audiences including booklets, 
a photo exhibition and radio activities.

All testimonies can be viewed in 
full on the Mountain Voices website –
www.mountainvoices.org and 
the booklets ordered online at
www.panos.org.uk/resources

Resettlement

Oral testimony methodology is well
suited to exploring some of the 
more complex, longer term and less
visible social and cultural impacts 
of resettlement. During 2004 and 
early 2005, Panos London worked 
with four of the six in-country partner
organisations to edit, improve 
and develop their own publications 
for local and national audiences. 

The publications were based on
interviews with: Sesotho highlanders
displaced by the Lesotho Highland 
Water Project; the Tonga of Zambia 
and Zimbabwe resettled by the 
Kariba Dam; pastoralists in Kenya
resettled by conflict and development
projects; and people displaced by the
Tarbela Dam, North-West Frontier
Province, Pakistan.

Voices of the San
Available from NB Publishers
www.nb.co.za

In 1999 an oral
testimony project was
initiated with several
San communities in
Botswana and Namibia

as part of the resettlement project. 
The training and community-based
approach inspired a far more ambitious
regional project among the communities,
which culminated in the 2004
international publication, Voices of the
San. The book gives a unique insight 
into the San, with their stories told – 
for the first time – by themselves.

Spreading the Word

As well as running its own projects,
Panos London promotes its oral
testimony methodology to others 
as a powerful way of gathering voices.
During 2004, Panos London’s oral
testimony training manual, Giving 
Voice, was re-printed due to continued
demand, and in the UK, Panos London
ran sessions with the Chronic Poverty
Research Centre, the Second Annual
Forced Migration Student Conference,
and the Centre for Life History, 
University of Sussex.

Also in the UK, Panos London has
provided advice to the University 
of Lancaster’s geography department 
for a project on poverty in Nigeria and 
is working with the Oral History Society
to develop a new web-based training
resource for community-based oral
history projects. In addition, it ran 
a training consultancy on oral history
interviewing with Trocaire – the Catholic
Church’s Relief Agency of Ireland – 
and is in the process of developing 
a participatory video project with
development agency, Interact.

Integrating Testimony

Panos London is experimenting with 
new ways to incorporate oral testimony
within its media activities, beginning 
with a project to train local journalists 
to gather testimonies on poverty as 
part of its poverty reduction activities.
Panos London is also exploring new 
ways to gather voices by combining 
oral testimony methodology with radio,
video and photography. And, based 
on the success of the Mountain Voices
website, will be seeking new ways 
of presenting and promoting testimonies
through new media such as the web. 

“…the most significant
international oral history
project there is!” 
Al Thompson
Director
Centre for Life History
University of Sussex 

19

S
IO

B
H

AN
W

AR
R

IN
G

TO
N

|P
AN

O
S

LO
N

D
O

N



20

Communicating Research
www.panos.org.uk/relay

Research about global
development can offer
solutions to many long-term
problems facing developing
countries and lead to new
national and international
policies. However, research
findings often remain within
academic circles, rarely
reaching the public for wider
discussion. Though many
researchers are keen for 
this to happen, they are 
wary of their work being
misinterpreted by the media. 
In turn, the media can find 
it difficult to turn dry, technical
research into stories that 
both explain the research 
and engage people. 

Panos London is working 
to break down these 
barriers and build better links
between researchers and 
the media through its RELAY
project, funded by the UK’s
Department for International
Development (DFID).

“Panos London made me
more aware of research that 
I did not know existed… and 
I’ve become better at writing 
from research findings.” 
Zarina Geloo
Freelance journalist
Zambia 
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Making Media from Research

Let’s Talk Radio

In 2004, Panos London supported 
three radio stations in Zambia, Kenya
and Ghana* to produce and broadcast
discussion programmes based on 
either research into poverty reduction
strategies or into genetically-modified
crops. Stations were provided with links
to relevant research, to the researchers
themselves, and editorial guidance 
on how to turn the research into
engaging programming. Each station
decided on its own programme format,
which consisted of a combination 
of pre-recorded and live interviews 
with members of the public, interviews
with experts, a live public phone-in 
and an invitation for listeners to give
their feedback post-broadcast.

Supporting Researchers

New Resources

Panos London ran a workshop for
researchers from the UK’s Chronic
Poverty Research Centre and the
Overseas Development Institute on
working with the media.

The session resulted in two publications
aimed at helping researchers feed 
new evidence and recommendations 
into policy-making processes:

Getting into the Kitchen: media
strategies for research, examines 
the issues faced by researchers 
when they attempt to work with the
media to disseminate research results
and build domestic and international
constituencies to address poverty; 
and A Researcher’s Guide to Working 
with the Media, which gives step-by-step
advice for researchers interacting 
with different sections of the media.

Both documents are available 
on the Panos London website –
www.panos.org.uk/relay

Radio Gold 90.5FM, Accra, Ghana

In this live radio phone-in show
hosted by radio presenter, Isaac
Tetteh, callers rang in with their
views on Ghana’s proposed
educational reforms set out under
its poverty reduction plan. Feedback
to the show proved overwhelming.
Most callers were new to the show
and were mainly young people who
would be most affected by the
reforms. And the day after the
broadcast, an MP raised the issue
in Parliament and called on the
government to find funds for the
proposed reforms.

*Education in Ghana: 
How far has it reduced poverty?

Media Fellowships

Media fellowships were awarded to print and radio journalists across the developing
world to produce engaging articles and programmes based on research about
sustainable agriculture and poverty reduction processes. The journalists reported
that the fellowships greatly increased both the quality of their features and their own
awareness of these difficult development topics.

Print Fellowships
James Njoroge former Science Correspondent,
People Daily, Kenya

Jennifer Bakyawa The Monitor, Uganda

John Kamau The Standard, Kenya 

Jorge San Pedro
Freelance journalist, Argentina

Kamol Sukin Environment Editor, 
The Nation, Thailand

Keya Acharya an award-winning Indian journalist

Mohamed Allie Freelance journalist, South Africa

Tamba Jean-Matthew Freelance journalist
formerly with Liberia News Agency

Tran Le Thuy Freelance journalist, Vietnam

Zarina Geloo Freelance journalist, Zambia

Features are available online –
www.panos.org.uk/relay/print

Radio Fellowships
Binu Alex Free Speech Radio News, 
Ahmedabad, India

Edwin Kumah-Drah Ghana Broadcasting
Corporation, Sakumono, Ghana

Eric Kadenge Executive Producer, 
Trans World Radio, Nairobi, Kenya

Gloria Beretervide
Freelance journalist, Argentina 

Hilary Mbobe Malawi Broadcasting 
Corporation, Blantyre, Malawi

Joel Okao Tema Radio Rhino, Uganda

Ndiaga Seck Broadcaster, Ziguinchor, Senegal

Pamela Mnyantha
Freelance journalist, Zambia

Programmes can be heard online –
www.panos.org.uk/relay/radio
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HIV/AIDS
www.panos.org.uk/aids

Close to 40 million people 
now live with HIV. Worldwide, 
the AIDS epidemic killed 
over three million in 2004, 
with nearly five million people
newly infected.

Through 20 years of reporting
and analysis of the impact 
of HIV/AIDS on developing
countries, Panos London 
has witnessed the failure 
of international, top-down
approaches to slow the spread
of the virus. Central to its 
work now is the belief that
involving communities most
affected by HIV/AIDS to 
develop local strategies is 
the best way to find long-term
solutions to the pandemic. 

“Thanks to Panos, I was able
to meet and talk to people
openly about their HIV/AIDS
status, which is not easy 
for people in remote areas 
of Zambia who fear stigma. 
I hope that by broadcasting
these interviews other 
people living with HIV/AIDS
will realise that there is 
life after being diagnosed 
HIV-positive.” 
David Bweupe
Zambian journalist 
Q FM, Lusaka 

Highlights

Supporting a team of eight 
Southern journalists to attend 
and report from the XV International
AIDS Conference, Bangkok in 
July 2004

Advising the World Health Organization’s
(WHO) 3 by 5 Initiative on the role 
of communication in expanding the
availability of antiretroviral drugs to three
million people living with HIV/AIDS in
developing countries by 2005 
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The Three Ones
At a high-level meeting in Washington DC, the UK, the USA and other key donors
reaffirmed their commitment to strengthen national AIDS responses led by affected
countries themselves. Known as ‘The Three Ones’, donors agreed to channel
financial assistance through one agreed country-level HIV/AIDS Action Framework,
one national HIV/AIDS Co-ordinating Authority and one agreed Monitoring 
and Evaluation system. This would mean less valuable time and money spent 
by recipient countries on reporting to donors. 

April 2004

Following the launch of the ground-
breaking report, Missing the Message,
which highlighted the crucial role 
of communication in the fight against
HIV/AIDS and the failure of many
communication approaches to date,
Panos London has been invited to
participate in a number of high level 
and local initiatives to implement
effective communication strategies. 

Communicating ‘3 by 5’ 

The World Health Organization (WHO)
invited Panos London to provide
guidance on the communication aspect
of their ‘3 by 5’ Initiative, which aims 
to treat three million people currently
living with HIV/AIDS and who urgently
need antiretroviral drugs, by the 
end of 2005. Now known as Integrated
AIDS Communication, the approach sets
out a range of required communication
activities needed in treatment 
scale-up, including the importance 
of treatment awareness and adherence,
testing and counselling, prevention
communication, and the role of the
media and civil society.

AIDS and the Media 

Media audits carried out in five African
countries – Namibia, South Africa,
Swaziland, Zambia and Zimbabwe –
were published in an online report, 
Reporting AIDS – An analysis of media
environments in Southern Africa
(available from www.panos.org.uk/
resources). The audits showed 
that while each country’s media
environment was different, common
challenges facing journalists included
lack of access to accurate information,
curbs on freedom of speech and 
self-censorship.

Working with Partners

Panos London became a partner in 
the World Bank’s AIDS Media Centre 
web resource – www.aidsmedia.org. 
The resource aims to be a one-stop shop
for journalists wanting information about
HIV/AIDS worldwide. Panos London
focused on the training section of the
site, providing up-to-date details about
organisations offering HIV/AIDS training
courses for journalists and editors
around the world. 

New Initiatives

Panos London is in the process of
developing activities that integrate its
knowledge and experience of HIV/AIDS
communication with wider health issues,
starting with tuberculosis (TB), one 
of the leading causes of death among
HIV-positive people. 

Panos London will also be working with
Public Health Watch, the World AIDS
Campaign and the International 
Council for AIDS Service Organisations, 
to facilitate civil society reviews of
governments’ implementation of policy
agreements, in particular the 2001
UNGASS Declaration of Commitment.

Running media audits in five 
sub-Saharan African countries 
to assess how the media reported
HIV/AIDS and what obstacles 
they face
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Global AIDS Programme
www.panosaids.org

The Global AIDS Programme (GAP) 
was originally conceived in 2003 to
coordinate joint HIV/AIDS activities
between the Panos offices worldwide,
and Panos London spent much 
of 2004 setting up its coordinating 
office based at Panos Southern Africa 
in Lusaka, Zambia. Last year, GAP
activities focused on two key events –
the XV International AIDS Conference
and World AIDS Day.

Reporting from Bangkok

The GAP trained more than fifty
journalists in the lead up to, during 
and after the XV International AIDS
Conference (IAC) held in Bangkok, 
July 2004. Initial training workshops 
took place in the Dominican Republic,
Ethiopia, India and Zambia and from
these, eight journalists were selected 
to attend the IAC.

Panos London’s editorial team 
worked with the journalists to publish 
a daily colour newspaper, Panoscope,
giving participants at the Conference 
unique insights, features and analysis
from the South. Panoscope was widely
circulated and well-received, and an
electronic version was uploaded daily 
via the Panos London website to reach 
a wider audience. 

The whole exercise resulted in 
increased coverage and debate in the
journalists’ home countries, including
more than 60 print features, relating the
conference to in-country developments,
and gaining coverage on national 
TV and on local and regional radio.

Access to Treatment

Currently, one million people living 
with HIV in developing countries are
receiving antiretroviral treatment, 
only 15% of those who need it. Using 
the IAC as a hook, a special print
features package was commissioned
and disseminated to media outlets
worldwide. The package explored
aspects of antiretroviral treatment and
contained free to reproduce articles
written by local journalists in Ethiopia
Haiti, India, Nepal and Zambia. 

All features and editions of 
Panoscope can be viewed online –
www.panos.org.uk/aids

Women, Girls and HIV/AIDS

The GAP produced several editorial
outputs exploring the gender dimension
of HIV/AIDS, which was the theme for 
last year’s World AIDS Day. Published
online, Triple Jeopardy: Women and
AIDS, was an updated version of the
1990 Panos London book and explored
the triple threat of poverty, gender
inequality and gender violence which 
is fuelling rates of HIV infection among
women in developing countries. 

The GAP also worked with InterWorld 
Radio to produce a resource pack for
radio stations, The Gender Agenda. 
The pack contained a CD of radio
programmes that stations could edit 
and re-broadcast, and gave personal
stories of people living with HIV as well
as factsheets and media background
briefs. Sent free to over 100 stations in
developing countries, positive feedback
from stations continues to come in.

All information outputs are available
online – www.panosaids.org/aidsday04

XV International AIDS Conference, Bangkok 
‘Access for all’ was the conference theme as thousands of people 
met in Bangkok to discuss, debate and demonstrate the latest issues 
and developments on the HIV/AIDS pandemic.

World AIDS Day
Choosing for its theme – ‘Women, 
Girls and HIV/AIDS’ – the last campaign
hoped to raise greater public profile 
on gender issues around HIV/AIDS.

July 2004 1 December 2004
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The Information Society
www.panos.org.uk/communication

New information and
communication technologies 
(ICTs) – the internet and 
mobile phones – as well as
older ones  such as radio and
television, have the potential 
to change societies. But 
while they bring opportunities
for citizens to enjoy greater 
access to information, not all
people automatically benefit. 

Policies for communication 
are often made by technocrats
and influenced by the 
business sector. They see
communication as a factor 
in economic growth and aim 
to improve communication for
wealthier and urban sections 
of society. Panos London
believes that communication
should be an essential 
part of a society’s overall
development and accessible 
to all, including poor, rural and
marginalised people.

Highlights

Publication of Panos London’s Report, 
Completing the Revolution: the
Challenge of Rural Telephony in Africa

Panos London launches Media 
Toolkit series with briefing paper on
internet governance 

First Panos Media dialogue brings
together media and policymakers 
to debate rural communications 
policy in Uganda
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Rural Telephony in Africa 

Many rural areas of Africa have 
no access to telephones, which 
severely limits economic activity and
development. Great distances, 
thinly-scattered populations and 
poverty combine to make it expensive
and unprofitable to install conventional
land-based telephone systems. While
mobile phones are spreading rapidly 
and have been much hyped as 
a solution, policy measures are still
needed to ensure that telephony 
is provided, affordably, to poor people
and those living in remote rural areas. 

In June 2004, Panos London launched 
a report, Completing the Revolution,
investigating the need for and impact 
of rural telephone policy in Africa, at the
International Telecommunication Union
meeting on African Telecommunications
in Cairo, Egypt. The report included 
on-the-ground analyses of four African
countries (Burkino Faso, Senegal,
Uganda and Zambia), which indicated 
a growing divide in rural Africa. 

The report, sent to over 2,000 recipients,
featured heavily in online discussion 
fora and attracted considerable media
coverage. It has subsequently been
translated into French.

The report is available online –
www.panos.org.uk/resources

“If you are in a donor agency,
and looking for ‘Digital Divide’
program strategies, if you 
only read one report this year,
READ THIS ONE!” 
Don Richardson
Director
TeleCommons Development Group (Canada) 
Global Knowledge Development listserv

May 2004

ITU Telecom Africa 2004, Cairo
Leading telecommunications representatives from governments, businesses and
regulators met at this international conference to discuss the issues surrounding
telecommunications in Africa. While much was made of the recent explosive 
growth of mobile telephony throughout the continent, critics, including Panos
London, called attention to the fact that most of this growth has been in urban
areas, leaving a widening communication gap between rural and urban people.
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Reporting the Information Society 

In early 2005, Panos London published
the first in a series of five 4–8 page
briefing papers focusing on key
information society topics including
internet governance, access to
telephones and funding ICTs in developing
countries, which together make up a
media toolkit to help local journalists
report on key information society issues.

Each briefing paper has basic technical
explanations, outlines why the topic 
is important to cover, gives contact
details for key international organisations
and lists key questions journalists 
can ask of their own governments. 

The media toolkit is being published 
and disseminated free to journalists
ahead of the second phase of the 
World Summit on the Information Society
(WSIS) in Tunisia in November 2005.

The toolkit is available online –
www.panos.org.uk/ictmediatoolkit

Panos/GKP Journalism Awards

These awards – open to all journalists 
in developing countries for published 
or broadcast material on information
society issues – entered their second
year, again with financial support from
the Global Knowledge Partnership 
(GKP), an international multi-stakeholder
network promoting ICTs for equitable
development. The 2004 theme 
was ‘Transparency, good governance 
and democracy: does information
technology increase accountability?’ 

The four winners each received an 
award of US$1,000: Rene Ezpeleta
Bartolo, columnist for the Mindanao
Insider Daily (the Philippines); 
Amit Jain, Singapore-based contributor
to the Kenyan Sunday Standard; 
Tran le Thuy, Saigon Economic Times;
Sam Olukoya, the Nigeria correspondent
of InterPress Service. 

The articles are available online –
www.panos.org.uk/gkpawards

Media Dialogues

Collaborating with Panos Eastern Africa, 
a meeting held in September 2004 
in Uganda brought together senior
representatives from NGOs, the media, 
the private sector and government (Uganda
Telecoms, the Uganda Communications
Commission and the Parliamentary
Committee on Trade and Industry).
Presentations and lively debate covered
the lack of transparency in how rural
communications development is funded 
in Uganda, policy choices between mobile
and fixed telephony, and the role media
plays in covering communication issues.

This ‘dialogue’, the first in a series to 
be run with both Panos offices and local
partners worldwide, highlighted both 
that journalists are ready and interested 
to cover ICT policy issues but need
initiatives such as this; and showed 
that policymakers are not yet in the 
habit of recognising the media’s 
right or demand for information about
communication issues.

Researching Impact of ICTs

Panos London is developing research 
to understand how ICTs impact on different
social groups such as women in remote
rural areas where ICT projects are being
implemented. The findings will hopefully
help understand the real impact of ICTs in
social, political and economic terms and
help inform new initiatives.

December 2004

UN ICT Task Force – Financing ICTs for Development
Established by the UN Secretary General, Kofi Annan, the UN ICT Task Force 
submitted its recommendations following an assessment of current levels of funding 
by intergovernmental and aid agencies towards bridging the digital divide. The
recommendations found that approaches being undertaken by both the public and
private sectors were insufficient, and more money was needed to target remote, 
rural and underprivileged communities.
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Globalisation 
www.panos.org.uk/globalisation

Aid, debt relief and the
challenge of fair trade 
policies remained high 
on the international agenda 
in 2004 and early 2005. 
There was increased debate
on the need to harmonise 
aid approaches with the 
latest poverty reduction 
plans – PRSPs – being set 
out by low-income developing
countries themselves with 
the support of the IMF and 
the World Bank. Trade, long
identified as a vital tool for
reducing poverty, continued 
to be a contentious issue 
on the policy agenda. The
actual and potential impacts
of globalisation – on migration,
employment opportunities,
wage levels and control 
of resources – led to many
heated debates in the
international arena.

Highlights

Four regional workshops support 
98 journalists to report on Uganda’s
poverty reduction plan

Locally-commissioned features
investigate progress towards poverty
reduction in Argentina, India, Kenya,
Uganda and Zambia

“Big people seldom understand
the issues of the poor. 
Only the poor can imagine 
the issues of the poor.”
Kishor
Shopkeeper
Sanghar
India

Media monitoring studies in Zambia 
and Mozambique reveal local
journalists lack capacity to cover 
key economic issues
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A World Trade Organization (WTO) agreement 
was hailed by some as a major step forward in
resurrecting world negotiations following the collapse
of talks in Cancun in 2003 but heavily criticised 
by others as an inadequate framework for ensuring
equitable development. The agreement forms the
basis for discussions which will culminate in the WTO
ministerial meeting in Hong Kong in December 2005.

New donor agreements to align aid with countries’ PRSPs suggested 
a commitment among some donors to harmonise development aid 
with priorities identified locally, despite continued criticism of economic
conditions tied to multilateral loans. Continued bilateral agreements
and initiatives outside the parameters of the international framework 
of Millennium Development Goals, PRSPs and other internationally
agreed aid priorities, highlight that increasing the required quantity 
and quality of aid is still a major development challenge.

2004/5 August 2004
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Poverty Reduction Strategies 

Introduced by the World Bank and 
IMF in 1999, Poverty Reduction Strategy
Papers (PRSPs) involve an approach 
in which developing countries come 
up with their own national plans 
to reduce poverty in exchange for aid. 
A key requirement for governments 
is to involve a range of stakeholders 
in the development and monitoring 
of a country’s PRSP. So far, critics 
say PRSPs have generally lacked the
levels of transparency, participation 
and broad-based national ownership
originally envisaged. 

In early 2005, Panos London began 
work on the role of the media in boosting
transparency and participation of 
the PRSP process in seven countries –
Bangladesh, Ghana, Kenya,
Mozambique, Pakistan, Uganda 
and Zambia. 

Reporting PRSPs
www.panos.org.uk/prsp

Published in July 2004, Uganda’s 
330-page poverty reduction plan 
proved a highly technical and complex
document for local journalists to report
on. Panos London worked with Panos
Eastern Africa to run four regional 
media workshops, reaching a total 
of 98 journalists, which helped them 
get to grips with the plan and to 
increase and improve media coverage.
To accompany the workshop, a media
toolkit was produced comprising 
a 12-page summary, a glossary 
of technical terms and a description 
of what civil society participation had
taken place so far. Demand for this
resource continues. So far significant
increased coverage has been noted in
local newspapers and radio broadcasts. 

Panos London also commissioned 
a themed-features package, Halving
Poverty – Are PRSPs Working?,
containing features investigating
progress towards poverty reduction 
in five countries – Argentina, India,
Kenya, Uganda and Zambia. The
package was sent to targeted media
outlets in those countries, and to 
over 600 media outlets worldwide.

The features are available online –
www.panos.org.uk/relay/print

Obstacles to Reporting 

Panos London supported Panos
Southern Africa to conduct a study 
that monitored media coverage 
of trade issues over a three- to six-month
period in Mozambique and Zambia, 
and included interviews with national
editors, broadcasters and journalists. 

Highlights of the findings were that
journalists were ill equipped to handle
technical issues about trade and 
aid, and to interpret them for the public;
that the media gave less prominence 
to trade and aid issues, and even when
these were covered they lack analytical
depth; and that newspapers did not 
have editorial policies on trade and 
aid reporting. 

Panos London is building on these
findings by providing training for
journalists on the major issues,
terminology and key actors in trade 
and aid in the region. 

The Africa Commission, set up by the UK government to take a fresh look at the international community’s
role in the continent’s development, publishes its report, Our Common Interest. The report outlines 
plans to address the lack of progress in lifting people out of poverty in the region, comparing it to
countries in Asia and other parts of the developing world which have seen significant improvements in
economic and social development indicators. The report emphasised the importance of African countries
having the flexibility to determine their own policies and to receive appropriate international support 
to achieve development progress providing improvements in governance and accountability are made. 
It also stressed the role of communication and media towards achieving progress.

March 2005
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Environment 
www.panos.org.uk/environment

In recent years environmental
issues, pushed in large 
part by the threat of climate
change, have moved steadily
up development agendas.
International discussions 
and agreements on how to
address these complicated
and often controversial 
issues are having major
repercussions for poor
countries where public
understanding and debate
remains limited. 

Panos London has focused 
its efforts on improving 
the level and quality of local
media coverage in two key
areas – climate change and
sustainable agriculture.

Highlights

A new Panos London Report, The GM
Debate – Who Decides?, addresses 
the lack of quality information and
participation in decisions about
whether or not to grow GM crops 
in developing countries, with case
studies from Brazil, India, Kenya,
Thailand and Zambia

A survey of developing country
journalists and editors about
environmental reporting reveals 
lack of knowledge about the causes
of climate change

“I think it’s because of the
deforestation that the rain 
has left us. When I was 
a boy there was a mist 
in the mountains almost 
all year but now it doesn’t 
rain anymore.”
Cecilio
42-year-old farmer
Oaxaca
Mexico



Genetically modified (GM) crops remain
controversial following the publication 
of the FAO’s 2004 State of Food and
Agriculture Report, which promoted the
benefits of GM technology.

May 2004
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Panos London acts as Rapporteur for the 9th Communication for Development
Roundtable in October 2004, hosted by the Food and Agriculture Organization
(FAO), and which focused on sustainable development. The meeting identifies
activities that promote ways for people in developing countries to engage 
with policy decisions, access information and share knowledge.

A Changing Climate 

While the whole planet feels the effects of
climate change, many people in developing
countries remain outside the debate, 
unaware of the issue and its potentially
devastating impact. National and international
policies are developed with limited local 
input and debate. Panos London is trying 
to address this by first raising debate 
about climate change within developing
countries, collecting local perceptions and
methods of adapting to its effects, and then
communicating these at an international level.

Environmental Reporting Survey

Following in-depth interviews with journalists
and editors in seven target countries –
Bangladesh, Barbados, Jamaica, Nigeria, 
Sri Lanka, Tanzania and Zambia – Panos
London identified that the human causes 
of climate change had yet to be effectively
communicated to developing country
journalists. The level of media interest 
in each country to cover climate change 
was found to be dependent on its perceived
potential impact (i.e. there was more 
media coverage in the Caribbean given the
threat of flooding than in Southern Africa).
Finding human-interest angles to make the
subject engaging to their audiences was 
also a problem for journalists, leading 
to less coverage and a limited role for the 
media in providing a forum for public debate.

Panos London is now in the process 
of developing projects to address the 
problems raised.
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The Kyoto Protocol comes into 
force and moves climate change 
up the political agenda when 
it becomes a key theme for the 
2005 G8 Summit in Gleneagles, UK.

February 2005

Radio from Small Islands

InterWorld Radio (IWR) produced 
a series of radio programmes on 
climate change, Paradise Lost: Island
life threatened by climate change, 
to coincide with the International Small
Island Developing States Conference 
in Mauritius in January 2005. The series
comprised human-interest stories such
as how a small-scale chicken farmer 
was coping with increased hurricanes 
in Trinidad and how local communities
were now living in fear of flooding on the
remote country island of Tuvalu.

GM Crops – Who Decides?
www.panos.org.uk/gmdebate

One of the biggest challenges in the 
21st Century remains hunger – one
person in seven goes hungry. There is
heated debate as to the best way to
address this, and one of the most
contentious discussions surrounds the
benefits and risks of adopting genetically
modified (GM) crops to combat world
hunger. Under the Cartagena Protocol 
on Biosafety governments have the right
to accept or refuse to import GMOs.
Decision-making on agricultural issues 
is often ill-informed, and rarely based on
consultation with small-scale farmers
and ordinary people. 

Panos London undertook research 
in five focus countries – Brazil, India,
Kenya, Thailand and Zambia – to find 
out who was involved in making
decisions on GM, who was left out, 
and how the media was covering the
issue. The findings were revealed in a
report, The GM Debate – Who Decides?,
which indicated that media coverage 
airs predominantly governments’ 
and scientific views and gives limited
coverage to farmers, particularly 
small-scale, and their representative
organisations. 

It also found that coverage was often
only a reproduction of government 
press releases with little analytical 
or investigative journalism.

To supplement the report, Panos 
London produced a media resource pack
containing a media brief detailing the 
key findings from the report, and facts,
tools and tips on how to report this
controversial and complex subject. The
pack was sent to over 800 newspapers,
magazines and radio stations in the
focus countries.

Panos London also produced a special
print features package on GM crops,
commissioned from local journalists in
India, Zambia, Thailand and the United
States. Each journalist was asked 
to investigate decision-making about 
GM crops in their own country, and 
to look at the human stories behind
important new research. 

The features are available online –
www.panos.org.uk/relay/print

Building on this research, Panos 
London plans to develop local language
media resources on emerging issues 
in sustainable agriculture such as 
new technologies. 

Two key UN conferences – on Small Island Developing States (Mauritius) 
and on Disaster Reduction (Japan) – highlight the inter-relationship 
of climate change, development and disasters, their conclusions tragically
reinforced by the tsunami disaster in December 2004.

January 2005
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Managing Natural Resources

Panos London acted as Rapporteur 
to the 9th Communication for
Development Roundtable, hosted by 
the Food and Agriculture Organization
and held in Rome, Italy in October 2004,
and which focused on sustainable
development. The resulting Plan 
of Action agreed by the major UN
agencies, participating international
organisations and NGOs, including
Panos London, recognised the key 
role of communication in ensuring
participation of marginalised
communities in natural resource
management and the urgent 
need to improve communication
strategies at local, national and
international levels. Panos London 
is now developing new activities 
to increase participation and public
debate about how natural resources 
are managed.

PI
ET

R
O

C
EN

IN
I
|P

AN
O

S
PI

C
TU

R
ES



38

Panos London’s income has continued
to grow as shown in the summarised
accounts on the opposite page. 
Total income received during the year
was £3.3m, a 21% increase over the
previous year. This trend in income
growth is expected to continue with total
2005 income projected to be £4m. 

The major highlight for Panos 
London was securing a Programme
Partnership Agreement (PPA) with 
the UK’s Department for International
Development (DFID). This was 
a significant achievement and will
provide a long-term, stable foundation
for Panos London and the wider Panos
network of offices – both of programme
and ‘core’ financing – as it continues 
to diversify its funding base; completes
its regionalisation strategy; and expands
its programme activities. Signing of the
PPA until 2010/2011 is testimony to the
high quality of Panos’ programmes and
outputs in recent years and its excellent
reputation in the Communication for
Development field.

SIDA focused its support on
environmental projects and NORAD
concentrated on globalisation activities.
In addition, SDC and Cordaid agreed 
to provide substantial funding 
to Panos London’s work on PRSPs. 
Panos London also secured significant
three-year funding from DANIDA 
for the Panos Network’s Global AIDS
Programme (GAP).

Fundraising and Finance Report

With Panos Eastern Africa’s (PEA)
autonomy process well underway, 
NOVIB decided to renew their long
standing support directly to PEA after 
a successful visit.

Because of the reduced level of ‘core’
funding received, Panos London ran 
a small operational deficit of £24,153 
in 2004 and unrestricted reserves 
fell by £37,600. As a result, there 
is some way to go before Panos London
achieves its reserves target of being
able to cover three months’ running
costs. But the organisation retains 
its ambition to protect and build the
reserves to provide some security
against future contingencies. 

We are extremely grateful to all our
donors for their generous support,
advice and encouragement. 

DONORS (over £10,000) 
2004

Big Lottery Fund

Canadian International 
Development Agency (CIDA)

Cordaid

Danish Agency for International
Development Assistance (DANIDA)

Danish Embassy, Zambia

Department for International
Development, UK (DFID)

Department for International
Development, Uganda

Food and Agriculture Organization

Heinrich-Böll-Stiftung

International Development 
Research Centre

Irish Embassy, Ethiopia

Johns Hopkins University

Netherlands Embassy, Uganda

Norwegian Agency for Development
Cooperation (NORAD)

NOVIB – Oxfam Netherlands

Open Society Institute 

Oxfam

Pact Zambia

Swedish International Development
Cooperation Agency (SIDA)

World Bank Institute
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*If you would like a full copy of the audited accounts please contact Panos London’s Finance department.

PANOS LIMITED

STATEMENT OF FINANCIAL ACTIVITIES FOR THE YEAR ENDED 31 DECEMBER 2004*

INCOMING RESOURCES (£) 2004 2003

Grants from governmental organisations 2,768,359 1,829,268
Other grants and donations 551,808 920,777
Other income 15,906 12,462
Interest received 5,321 4,872

Total incoming resources £3,341,394 £2,767,379

RESOURCES EXPENDED (£)

Direct charitable expenditure on projects 2,901,143 2,538,008
Fundraising and publicity 139,443 84,657
Management and administration 324,961 220,445

Total resources expended £3,365,547 £2,843,110

Net (outgoing) resources for the year (24,153) (75,731)

Balance brought forward at 1 January 903,738 979,469

Balances carried forward at 31 December £879,585 £903,738

BALANCE SHEET AT 31 DECEMBER (£) 2004 2003

Fixed assets 54,023 88,608

Current assets 1,620,534 944,090

Creditors due within one year (268,938) (128,960)

Deferred income (526,034) –

Net assets £879,585 £903,738

Represented by:

Unrestricted funds 263,032 300,666

Restricted funds 616,553 603,072

Total reserves £879,585 £903,738

INCOME

Grants from governmental 
organisations 

Other grants and 
donations

Other income
Interest received

EXPENDITURE

Direct charitable
expenditure on projects

Fundraising 
and publicity

Management and
administration
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Panos London Board and Staff

Board members
Urvashi Butalia (Chair) Director, Kali for Women and Zubaan Publishers, India

Paul Westlake (Treasurer) Publishing Consultant, UK

Vinya Ariyaratne Director, Sarvodaya, Sri Lanka

Halle Jørn Hanssen Former Secretary General of Norwegian People’s Aid, Norway

Birgitte Jallov Senior Development and Communication Consultant

Wafula Oguttu Former Editor-in-Chief, The Monitor, Uganda

David Page Media Consultant, UK

Jenny Richards Deputy Director, TVE International, UK

Amos Vilakazi Managing Director, Communications & Broadcast Consulting, South Africa

Staff

Mark Wilson
Executive Director

Programmes

Teresa Hanley
Director of Programmes

Yvonne Thomas
Programmes Administrator

Kitty Warnock
Director
Communication for Development

Murali Shanmugavelan 
Programme Officer
Communication for Development

Rod Harbinson 
Head of Environment Programme

Jon Barnes
Head of Globalisation Programme

Robin Vincent
Senior Advisor
HIV/AIDS

Bec Shaw Crompton
Manager
HIV/AIDS

Lucy Stackpool-Moore
Programmes & Policy Officer
HIV/AIDS

Helena Lindborg
Assistant Officer
HIV/AIDS

Siobhan Warrington
Director 
Oral Testimony

Joanne Carpenter
Programme Officer
RELAY

Editorial

Sameer Padania
Network Development Manager
InterWorld Radio 

Anna Egan
Editor
InterWorld Radio 

External Relations

Rebecca Cronin
Director of External Relations

Mark Covey
Communications Director

Catherine Speller 
External Relations Assistant

Nicky Lewis
Web Editor

Rosalind Goodrich
Publications Manager

Support Services

Marie-Mathilde Saluveer 
Finance & Core Services Director

Zdzislawa Dunne 
Finance Officer

Clare Sibthorpe 
HR Manager

Jovanka Dejanovic 
IT Manager

Carmel Cannon 
Executive Assistant/Office Manager

Panos Pictures

1 Honduras Street
London EC1Y 0TH

tel +44 (0)20 7253 1424
fax +44 (0)20 7253 2752
pics@panos.co.uk
www.panos.co.uk

Adrian Evans 
Director



41

Panos Network Contacts

Panos Canada
Liu Institute Building
6476 NW Marine Drive 
Vancouver BC
Canada V6T 1Z2
tel +1 604 822 1275
fax +1 604 822 6966

jtinker@panoscanada.org
www.panoscanada.ca

Panos Caribbean
51, route du Canapé-Vert
2ème étage 
B.P. 1595
HT 6110 Port-au-Prince
Haiti

tel +509 511 1460
PanosHaiti@aol.com
www.panosinst.org

Resource & Information centre

Rue Conti No. 35
Jacmel
Haiti

tel +509 288 3997
PanosHaiti@aol.com

Panos Barbados

10 The Garrison
St. Michael
Barbados

tel +1 246 228 7758
fax +1 246 228 7799
panosbarbados@aol.com

Panos Jamaica

3 Glen Almond Drive
Kingston 8
Jamaica

tel +1 876 924 2625
panosjamaica@aol.com

Panos Washington

1322 18th Street, NW
Suite 26
Washington DC 20036
USA

tel + 1 202 429 0730
panosinstitute@earthlink.net
www.panosinst.org

Panos Eastern Africa
PO Box 34033
Plot 29 Lumumba Avenue
Nakasero
Kampala
Uganda

tel +256 41 344231
tel +256 31 262796
fax +256 41 254729
pea@panoseasternafrica.org.ug
www.panoseasternafrica.org.ug 

Panos Ethiopia

PO Box 1570
Code 1110
Addis Ababa
Ethiopia

tel +251 114 6663 59/60/62/64
fax +251 114 666361
panos@ethionet.et

Panos Sudan

c/o The Sudanese Development Association
PO Box 8376
Khartoum
Sudan

tel/fax +249 11 482982
ManalBashir10@hotmail.com

Panos Paris
10 rue du Mail
75002 Paris
France

tel +33 1 40 41 05 50
fax +33 1 40 41 03 30
panos@panosparis.org
www.panosparis.org 

Panos South Asia
GPO Box 13651
Patan Dhoka
Kathmandu
Nepal

tel + 977 1 521889 / 531447
fax +977 1 544641
psa@panossouthasia.org
www.panossouthasia.org

Panos India

D-302, 2nd Floor
Defence Colony
New Delhi
110 024
India

tel +91 11 24615217/19
fax +91 11 24615218
panos@panosindia.org
www.panossouthasia.org/india

Panos Pakistan

F/50/2/A KDA Scheme No. 5
Block-4 Clifton
Karachi
Pakistan

tel +92 (21) 587 5601
fax +92 (21) 587 5568
sahar@panossouthasia.org

Panos Sri Lanka

c/o Nagarodaya
155A, Dr Danister De Silva Mawatha
Colombo 08
Sri Lanka

tel +94 11 266 7364
fax + 94 11 461 1283
panos@eureka.lk

Panos Southern Africa
PO Box 39163
Plot 5982, Benakale Rd
Northmead
Lusaka
Zambia

tel +260 1 263258
fax +260 1 261039
general@panos.org.zm
www.panos.org.zm

Panos West Africa
6 rue du Docteur-Calmette
BP 21132
Dakar-Ponty
Senegal

tel +221 849 16 66
fax +221 822 17 61
panos@panos-ao.org
www.panos-ao.org

Panos Bamako

Nouvel Immeuble du Centre Djoliba
Av Modibo Keita 
Angle rue Raymond-Poincarré
BP E378
Bamako
Mali

tel +223 223 4897
panos@malinet.ml



P A N O S  L O N D O N

Panos London
9 White Lion Street
London N1 9PD
United Kingdom

tel +44 (0)20 7278 1111
fax +44 (0)20 7278 0345
info@panos.org.uk
www.panos.org.uk B
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