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Wave power: Radio and the MDGs 

 

Case studies on the power of community radio to help 

tackle the Millennium Development Goals 

                 Promoting dialogue, debate and change                                      

 

“MDG targets won’t be met unless people’s 

information needs are met and only then can they 

push for change”, Mark Wilson, Executive Director, 

Panos London  
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Case study 1 

 

 
 

Choti Choti Batein (Small, small things), youth radio in Bihar, India 

‘I know that I am doing well with editing. Now I am making episodes. I have good identity in my 

area. I am trying to learn more about reporting.’ Vikash 

‘I go to school for recording. I have good identity in my area. I have some experience of skit 

writing, skit recording and investigating stories.’ Shudhanshu 

MDGs addressed 

Goal 2 – Achieve universal primary education  

Goal 4 – Reduce child mortality 

Goal 6 – Combat HIV/AIDS, malaria and other diseases 

 

Summary 

Choti Choti Batein (CCB) is a community radio programme in Bihar which aims to inform and 

empower the state’s adolescent community on issues of reproductive health, good 

governance, and the environment. It is scripted, voiced and edited by young people from 

socially and economically marginalised communities. Some are from families of 

‘untouchables’ or rescued from child labour. They are encouraged to be proactive on social 

issues such as education and health, to debate matters of common concern and look for 

local solutions to their problems.  
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CCB is broadcast across Bihar on All India Radio (AIR) as a weekly half-hour programme, with 

a repeat broadcast mid-week. Workshops are held every month between six districts in Bihar, 

where the participants are trained in information gathering, script and skit writing, field and 

studio recording and editing. The skits usually consist of a series of short comedy sketches, 

often first improvised and then written down and performed for broadcast. They are a 

powerful means of engaging young people – script writers and listeners – with key messages. 

 

The first episode of CCB was aired in July 2009, and by March 2010 thirty episodes 

addressing issues such as child labour, female foeticide and HIV and AIDS were broadcast, 

along with skits on adolescent issues and a series of special episodes dealing with 

examinations and study options.  

 

Impact 

The impact can be clearly seen among the CCB participants, who have come a long way in 

making themselves capable not only in radio production, but in other aspects of life too. 

Informed and confident through their association with CCB, they have made a positive impact 

on the young lives around them, from securing scholarships and free school meals to 

providing evening education for children working in brick kilns.  

 

For example, junior children from a CCB reporter’s school complained that despite being 

qualified for merit scholarships, they were not awarded the amounts that they deserved. The 

case was taken up with the school using recordings from the children for a CCB programme 

on the issue. The school immediately made arrangements for the scholarships to be 

disbursed to the children. In a similar incident, a separate CCB reporter managed to help 

junior students from her village obtain uniforms that they were entitled to but were deprived 

of by their school, as well as regularising the mid-day meal scheme. 

 

To encourage wider discussion and awareness, Panos South Asia and partners have created 

Radio Listening Clubs and there are now 29 of these with an average of 15 members of 

varied ages listening from their homes. As the reach of the programme increases, there are 

constant queries from children in many districts who want to be a part of CCB, as well as 

regular feedback in letters. 

 
For further information on this project, including images and interviews, please contact: 

Tia Jeewa on 020 7239 7616 or on email tia.jeewa@panos.org.uk 

 

Notes to editors 

 Country progress: India is increasingly recognised as a global power in key economic 

sectors. There have also been positive social developments: the near eradication of 

polio; a significant increase in literacy rates; and the enrolment of both boys and girls 

in primary school. However, progress has been slow in areas requiring systemic 

changes, such as in the provision of good quality services (i.e. primary health care 

and community-based nutrition services). The HIV/AIDS epidemic continues to spread 

and poses a significant threat. Issues related to child protection, including trafficking 

http://en.wikipedia.org/wiki/Comedy
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and child labour, are becoming more pronounced. (UNICEF India) 

 

 Choti Choti Batein is funded by Panos South Asia (in collaboration with URMUL, a non-

profit organisation, and local partners) www.panossouthasia.org 

 

 

  

http://www.panossouthasia.org/
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Case study 2 

 

 
  

Mwana Alirenji (there is nothing a child can cry for when food is plenty), 

farmer-to-farmer radio in Malawi 
 

‘What interested me in this programme was a reminder on how to make liquid manure. This 

method is very good because it can move us farmers from dependence to independence. I 

listened with keen interest when the programme was running. Afterwards I decided to try this 

new type of manure. I am prepared to apply this manure to the whole of my rain-fed gardens. I 

have stopped using chemical fertilizer and will instead use this free, organic and nutritious 

manure.’ Abraham Libiyele 

 

‘I would like to share with you what I researched through listening to your programme. The 

reporter said that it’s not only crops you can harvest, but also water for future use. I dug a 

ground pit where the water passes regularly and it was like a river when the rain came. I was 

so worried that the pit would be covered with soil, but fortunately it did not because of the trees 

and grass around it. I started planting vegetables, tomatoes and maize using the water I 

harvested after the rain stopped. I did the research just to prove to you that Mwana Alirenji 

educates us farmers.’ Yohane Mathias Chimutu 
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‘Radio is a very important communication tool as compared to writing and others because it 

reaches to a wider population at one time. Therefore it is cheap. Although illiteracy levels are 

very high, even those who know how to read, it is difficult to make them have the spirit of 

reading. Radio is the best tool because of this.’  Gladson Makawa, Story Workshop 

 

MDGs addressed 

Goal 1 – Eradicate extreme poverty and hunger  

Goal 7 – Ensure environmental sustainability 

 

Summary 

Mwana Alirenji is a weekly farmer-to-farmer radio magazine addressing issues of food security 

in rural Malawi. It promotes small holder farming in Malawi and low- or no-cost solutions for 

common problems. By giving the floor to the real experts, the farmers themselves, tens of 

thousands of farmers each week benefit from peer-to-peer learning. Feedback from letters, 

surveys, interviews and group discussions has shown that Mwana Alirenji is transforming 

Malawian farmers into researchers, innovators and self-sufficient food farmers. 

 

Mwana Alirenji features interviews with farmers who have overcome problems through 

initiative, resource management, and trial-and-error testing of new methods in their own 

gardens. They go on to inspire and help struggling farmers to implement these ideas and 

guide them in designing experiments. For example, a major problem in Malawi is soil 

degradation and harvesting enough maize without the use of expensive fertilizer. Through its 

farmer information exchange, Mwana Alirenji discovered that composite manure, if applied to 

maize twice, could result in a higher yield than fertilizer. 

 

Impact 

Innovations like these are being popularised not only through radio but also week-long village 

festivals, where many aspects of food security, such as leadership, gender and environment 

issues are addressed through workshops. The festival ends with a ceremony where the 

different working groups showcase what they have been doing during the week. During this 

ceremony a video documentary, addressing the central problem as identified by the 

community, is screened to the gathering that includes all civil, government, political and 

traditional leaders in the area. 

 

A farmer who has managed to overcome a similar problem from the surrounding area is 

invited to come and train farmers from the village where the festival is taking place. A Mwana 

Alirenji reporter records the lessons that the village has learnt from the visiting farmer and 

features them on the programme. It is during these training transmissions that the eagerly 

awaited manure innovations were discovered and shared.  

For further information, including interviews and images, please contact: Tia Jeewa on 020 

7239 7616 or on email tia.jeewa@panos.org.uk 
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Notes to editors 

 Country progress: Eighty five per cent of Malawi’s population lives in rural areas on 

landholdings of diminishing size. They are dependent upon increasingly unpredictable 

rains to support subsistence farming on severely depleted soils in a deteriorating 

natural environment.* Despite this, Malawi is on track to meet five out of the eight 

MDG goals, and its poverty head count declined from 45 per cent in 2006 to 40 per 

cent in 2007. Through a national input subsidy programme, Malawi achieved a 53 per 

cent food surplus in 2007, from a 43 per cent national food deficit in 2005.**  

 Mwana Alirenji is an initiative of Story Workshop, www.storyworkshop.org  (with 

funding from the European Union) 

 

*United Nations, Malawi 

**2009 Malawi Millennium Development Report, UNDP 

 

 

 

 

Further photographs available  

http://www.storyworkshop.org/
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Case study 3 

 

 
 

 My Island – My Community, radio soap opera tackling climate change in 

the Caribbean 
 

‘Radio drama is effective in encouraging lasting behaviour change as dramas help establish 

social norms and provide positive role models that encourage audiences to take action. 

Through a fictional story, reality is represented in a less confrontational manner.’ Sean 

Southey, Programmes Director, Media Impact 

 

MDGs addressed 

Goal 7 – Ensure Environmental Sustainability 

 

Summary 

My Island – My Community is the first soap opera to address climate change in the 

Caribbean, and is produced and performed by communities across the region. It is 

underpinned by educational content to encourage greater conservation of the environment 

throughout the Caribbean and is aimed at a wide audience – decision makers, opinion 

leaders, faith-based groups, youth, women, government, and other members of the public.  

 

Launched this month, the programme is part of a wider strategy to increase public awareness 

of climate change adaptation across the Caribbean. Media Impact, the Organization of 

Eastern Caribbean States (OECS) and 13 partner organisations aim to engage the public and 
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support community-based adaptation activities across 11 Caribbean countries, including the 

nine OECS countries, Trinidad and Tobago, and Jamaica.  

 

Small islands are especially vulnerable to the impacts of climate change on ecosystems, 

economies, tourism and the communities that live there. While global attention has shed 

light on this issue, there remains a critical communications challenge: how to effectively 

engage the public, ensuring they have access to sound and timely information to adapt to the 

challenges posed by climate change.  

 

Impact 

Over two hundred episodes will be broadcast on local and national radio stations. Along with 

these broadcasts, the programme will be uploaded onto YouTube and Facebook, and 

showcased at concerts and film festivals. The first episode will go on air in September 2010.  

 

In each of the 11 countries, environmental NGOs, government agencies, radio stations, 

academics, and scientists will join the regional partners to develop country-specific public 

awareness campaigns to complement the radio drama through radio call-in shows, music 

festivals, and community action campaigns. With action on the ground in 11 countries, 

regional sharing will allow for peer-to-peer learning opportunities, regional advocacy, capacity 

building and economies-of-scale in implementation. 

For further information on this project, including interviews and images, please contact: 

[details of LSJ consultant] 

Notes to editors 

 My Island – My Community is an initiative of Media Impact and partners. It is funded 

by US Fish & Wildlife Service; The Nature Conservancy and USAID; GEF Small Grants 

Program, UNDP; Global Island Partnership; GEF Small Grants Program/Tobago, and 

private donors. www.mediaimpact.org 

 

 Region progress: Despite major strides made on a number of social issues, the Latin 

American and Caribbean region is still the most inequitable region in the world. 

Hindered by protracted periods of slow growth, it has been unable to narrow the 

income gap and improve access to wealth. The region has made great progress 

towards some of the targets including those dealing with gender equity in education, 

access to improved water sources and the reduction of child mortality. However, the 

degradation of the natural and built environment, which has adverse effects on the 

poor population in urban and rural areas alike, is serious and is growing worse. 

(Economic Commission for Latin America and the Caribbean). 

 

 

 

  

http://www.mediaimpact.org/
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Case study 4 

 

 
 

 Samajhdari (mutual understanding), award-winning community radio 

addressing links between violence against women and HIV/AIDs in Nepal 
 

‘I broke my 15-year-long silence after listening to ‚Samajhdari‛ and learning that forced sex, even 

by a husband, is rape, and Nepal’s law has defined it as a crime by giving it the name marital 

rape.’ 

 

‘My husband is in Chandigarh, India, for work. After listening to the radio program 'Samajhdari', 

I gained the courage to talk about HIV, condom use, and other issues with my husband. I 

sometimes tell these things to him over the phone but most of the time I send him these 

messages through letters.’  

 

‘Earlier I thought that it’s my duty to fulfill my husband’s sexual desires and many times I have 

allowed him without my interest-- sometimes during illness also. But I now know that this is 

violence against me and have started to talk to my husband.’ 

 

 



Wave Power: Radio and the MDGs 

 

11 
 

MDGs addressed 

Goal 3: Promote gender equality and empower women  

Goal 6: Combat HIV/AIDS, malaria and other diseases 

 

 

Summary 

Samajhdari is a national radio programme providing women with information, education and 

inspiration to address sexual violence and HIV in their own lives. Twelve female community 

reporters, all survivors of violence or living with HIV, go into rural and poor areas with high HIV 

and domestic abuse rates to interview women about their experiences for the programme. 

With the microphones in the hands of survivors, these previously stigmatised women have 

gained self- confidence and are accepted as equal members of society through their status.  

 

Impact 

According to research by Equal Access Nepal, after listening to Samajhdari, regular listeners 

could identify sexual violence and trafficking as links to HIV, with 60 per cent more listeners 

agreeing that it was unacceptable for a husband to force his wife to have sex if she did not 

want to. The project has empowered women to discuss their rights and choices with partners 

and family members, and service-seeking behaviour has doubled among regular listeners.  

 

The programme and other project outreach activities have created an alternative space in 

which women can challenge the widely accepted subordination of and discrimination against 

them. The project has helped them to understand the links between violence against women 

and HIV/AIDS, and relate these to the discrimination they have experienced themselves, and 

finally, to act against this discrimination. 

 

For further information on this project, including images, interviews and audio clips, please 

contact: Tia Jeewa on 020 7239 7616 or on email tia.jeewa@panos.org.uk 

Notes to editors 

 

 Country progress: Despite the decade-long conflict, Nepal is potentially able to meet 

all the MDGs except those on universal primary education and HIV/AIDS.* UNAIDS 

estimates from 2007 indicate that approximately 70,000 people in Nepal are HIV-

positive, a quarter of these being women over the age of 15, with the number of 

women living with HIV increasing by 20% since 2002. In 2006, 90 per cent of the 

poorest fifth of women in Nepal did not know about the sexual transmission of HIV 

and only half of men and women considered marital rape to be violence. HIV infection, 

especially for women, can be both the cause and consequence of violence in families 

and communities. 

 

 Samajhdari is part of Equal Access’ VOICES project, previously funded by UN Trust 

Fund to End Violence against Women. Equal Access is seeking ongoing funding from 

UNIFEM, USAID and other donors. Meanwhile, they have provided FM stations with a 

DVD of all 72 episodes to rebroadcast, which they are doing free of charge due to the 
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success of the programme. The community reporters who were trained with 

Samajhdari are still actively working with Equal Access on a radio programme called 

Sangsangai (Together), an Oxfam-funded project. Equal Access Nepal works in 

partnership with local NGOs www.equalaccess.org 

 

*MDG Progress Report for Nepal 2005 

 

About Panos London 

Panos London promotes the participation of poor and marginalised people in national and 

international development debates through media and communication projects. It is part of 

the worldwide Panos Network. 

 

For more information please contact: 

Tia Jeewa 

Panos London 

9 White Lion Street 

London N1 9PD 

tel +44 20 7239 7638 

tia.jeewa@panos.org.uk 

www.panos.org.uk 

http://www.equalaccess.org/
http://www.undp.org.np/publication/html/mdg2005/mdg2005.php

