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  Cover: Dialogue forms one of the  
pillars of Panos London’s work.  
Here a woman addresses her concerns 
to a community meeting in Guinea.  
giacomo pirozzi | ifad

  Right: Children play inside the  
shell of an abandoned television at  
a rubbish dump in Ghana. Information 
technology has the potential to  
reduce the marginalisation of poor 
people, if it is made accessible.  
andrew mcconnell | panos pictures

 Panos London’s mission is to stimulate  
informed and inclusive public debate around  
key development issues in order to foster  
sustainable development.

 Our aim is to ensure that the perspectives  
of the people whose lives are most affected by 
development (mainly the poor and marginalised) 
are included within decision-making and that 
decisions are subject to their scrutiny and debate.

 We are working to promote an enabling media  
and communications environment worldwide.

 Sign up to our RSS feed: 
www.panos.org.uk/rss

        ® 
facebook.com/panoslondon

 

 @panoslondon

TM



 Welcome to Panos London’s Annual Review, which gives only  
a flavour of our innovative, wide-ranging work in 2010 to amplify 
the voices of poor and marginalised people and stimulate 
informed and inclusive debates around the world. Our ambition 
is to become one of the world’s leading communication for 
development organisations, empowering people to push for  
the change they consider necessary. I am very pleased that last 
year we maintained a high level of activity with direct programme 
expenditure rising by three per cent to reach over £3.5 million. 

 I’m also very proud of the quality of our work, and was delighted 
when an independent evaluation commissioned in 2010 by  
the UK’s Department for International Development concluded 
that Panos ‘clearly makes a difference to people’s lives even 
when it does not set out to have an impact on predetermined 
development goals’. Our media capacity building ‘increased 
coverage of development issues... reaching millions of viewers, 
listeners and readers’ and our articles and publications were 
singled out as ‘a source of quality development content, 
packaged to the highest standards’. The evaluation highlighted 
the multiple impacts Panos had on policymaking, and our  
key advocacy role in promoting the importance of information 
and communication in sustainable development. 

 Despite these achievements, however, 2010 proved a very 
disappointing year financially. Funding decisions by major donors 
driven by changing priorities, and the impact of the worldwide 
economic recession, led to a 15 per cent fall in income from 
2009. An organisational restructuring saw us taking painful 
decisions in 2010–11, which resulted in a smaller staff team.  
We are confident, nonetheless, that these timely changes will 
allow us to deliver our existing projects and increase the number 
of new ones at a time when the challenges faced by poor  
people in the world are ever more acute. 

 As we enter the final years for achieving the Millennium 
Development Goals, several targets are still off track for 
completion by 2015. I remain convinced of the vital importance 
of Panos’s mission because the MDGs can only ever be 
achieved with the profound engagement of those in whose  
name they are established. 

 Against that backdrop I would like to take the opportunity to 
thank each of our donors for their ongoing commitment to our 
work; and invite you to find out more, and to support us, at: 
www.panos.org.uk

From the Executive Director 
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 Mark Wilson 
Executive Director

  chryssa panoussiadou | 
panos pictures



 Panos London works with communities and 
partner organisations to gain direct access  
to the perspectives of individuals experiencing 
hardship. We offer our expertise and learning  
to organisations wishing to know more about 
participatory approaches to development.

 Seeking the views of those  
at the margins of the economy

 voice

  Annual review 20102

  Above: Manantane Babay (left)  
took part in in-depth interviews 
organised by Panos London. Here he  
is pictured with Ranaivo Jean Noelson 
(right) and local children in their  
squash field in Tanandava, Madagascar. 
steven m lellelid | ifad
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 Making rural voices heard 

 Rural poverty continues to present  
an enormous challenge to development 
practitioners, with many rural areas  
being left behind as economies grow.  
In many cases, the gap between  
rural and urban poverty is growing. 
Understanding the challenges takes  
time and finding solutions involves 
listening to rural people. 

 In 2010 we collaborated with the  
United Nations International Fund for 
Agricultural Development (IFAD) to 
produce in-depth testimonies in six 
countries. Working with local partners,  
we collected interviews with men  
and women living in rural areas aged  
from 15 to 82 years old in China,  
Egypt, Madagascar, Pakistan, Peru and  
Senegal. These stories and images were 
included in IFAD’s Rural Poverty Report,  
a groundbreaking examination of  
rural poverty published once a decade. 

  As is pointed out in the IFAD report,  
the relevance of their perspectives  
to policymakers is clear: the population  
of the developing world is still more  
rural than urban. And today’s challenges, 
as the testimonies highlight, are  
multi-faceted: migration, rising food 
prices, an exodus of young people and  
the degradation of land.

 Narrators say they found it empowering  
to have their experiences acknowledged 
by an external audience, to know that 
their story is important and can ultimately 
help others. Or in the words of Rasib 
Khan, an interviewee from Pakistan, 
‘Everything should be published. Such 
people are not there that talk to the poor.’

 The Rural Poverty Report was launched  
in December 2010. By July 2011, the 
report had attracted more than 61,000 
downloads. We worked closely with IFAD 
to produce summaries of the testimonies, 
and extracts from them, as well as full 
transcripts for use in the Rural Poverty 
Report itself and the IFAD website. To 
read more visit www.ifad.org/rpr2011

  Rasib Khan  
Pakistan

‘ Everything should be published.  
  Such people are not there  
 that talk to the poor.’

 Suzanne Tsovalae lives in Tanandava, 
Androy, Madagascar. She was  
23 when interviewed in April 2010.

 Abibatou Goudiaby lives in 
Kagnarou, Casamance province, 
Senegal. She was 21 when she 
was interviewed in April 2010.

‘ We do everything  
we can not to slip  
into poverty. So I will  
do my utmost in  
commerce not to fall  
into poverty, and my  
husband goes fishing  
and out to sea when  
it’s calmer and has  
the same mindset,  
by every effort not to  
fall into poverty.’

‘I urge my children to  
study and do everything  
for them to do their  
homework, like buying  
kerosene for the lamp.  
It’s for their future.  
Girls should also have  
higher ambitions than  
being maids. Why can’t they  
aim to work in offices like men?’

   Suzanne Tsovalae sells 
raketa or prickly pear 
with two of her three 
children in Tanandava, 
Madagascar. 
steven m lellelid | ifad

  Abibatou Goudiaby  
reads by lamplight  
with her children.  
ifad



 Depicting injustice

 The ethics of using photography in the 
development sector has provoked debate 
for decades. In particular, discussion  
has centred on the appropriate use  
of photographs of people living in poverty, 
to raise funds and public awareness.

  Between May and September 2010 Panos 
London carried out research on behalf  
of Save the Children UK to gain an insight 
into the effect of such photography. 

 The researchers asked the people 
featured in Save the Children’s 
photographs about being photographed, 
in particular how they felt they had  
been represented, and what they thought 
about the way in which these photographs 
were used. Responses were gathered 
from 156 men, women and children  
with the help of interviews, focus groups 
and participatory photography. Save  
the Children UK is using the results  
of the research to inform their policy  
and guidelines on photography.
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  Below: Young people in Kenya examine 
photographs during a participatory media 
session. Panos London gathered the  
views of those depicted in photographs 
used for fundraising and awareness-raising.

  lucy murithi | panos london



 Displaced: The human cost  
of development and resettlement

 In November 2010, Olivia Bennett, 
founder of Panos London’s oral testimony 
programme, began working on a book for 
Palgrave’s Oral History Series. It draws on 
more than 200 interviews, gathered by 
Panos London, with people displaced by 
development projects in six countries 
from the end of the 1990s to 2003. The 
book is written in collaboration with Dr 
Christopher McDowell, Head of  
the Department of International Politics  
at London’s City University. Displaced:  
The Human Cost of Development and 
Resettlement will be published by Palgrave 
Macmillan in April 2012, with all royalties 
going to Panos London for use in future 
oral testimony projects.

 Sharing the Power of  
Participatory Communication – 
workshop at the International  
AIDS Conference, 2010

 Panos London held a workshop on 
participatory communication approaches 
at the XVIII International AIDS Conference  
in Vienna in 2010. Session attendees 
learned about successful participatory 
communication approaches employed  
by Panos London, including drawing, 
digital storytelling, and oral testimonies. 
Each of the 100 participants also 
received an international directory of 
participatory communication projects  
and resource people, prepared especially 
for the event.
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  Left and below: Sketches illustrating 
the power of communication produced 
by participants at Panos London’s 
workshop at the 2010 International 
AIDS Conference.

  panos london
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  Building the capacity of journalists  
to report on the developing world

 Panos London supports journalists to produce 
news and features that explore the human 
face of poverty and development. Their work 
encourages public debate at home and offers 
new insights to international audiences.

 media

  Above: A journalist in Uttar Pradesh,  
India interviews schoolchildren.  
As a result of forging links between 
journalists and expert development 
researchers, the Relay programme  
has generated a wealth of knowledge 
and good practice. 
ami vitale | panos pictures
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 Improving media coverage  
of development research

 Panos London’s Relay programme aims to 
bring researchers and journalists together 
to improve media coverage of research 
into critical development issues. 

 In 2010, Relay secured a new 21-month 
grant from the UK’s Department for 
International Development, a vote  
of confidence in the rich knowledge 
generated by the programme, which was 
established in 2005. The new phase 
focuses on consolidating learning and 
sharing knowledge about successful 
working practices with others. It began 
with a review of Relay’s learning to date, 
with an independent evaluator conducting 
field visits and interviews with over  
40 project staff and beneficiaries  
in Uganda, Kenya, Malawi, Zambia  
and Northeast India. 

 Two publications were produced in  
2010, aimed at sharing findings from  
the project’s earlier work: Research  
makes the news looks at the media’s 
capacity to use research to generate 
public debate and influence policy 
outcomes. Reporting tax research  
is a case study of how Relay worked  
with researchers and journalists in  
Kenya to increase coverage of tax and 
governance issues. 

 A project funded by the Wellcome  
Trust, Debating media coverage of sexual  
and reproductive health in Bangladesh, 
successfully raised awareness of  
the gaps in media coverage of sexual  
and reproductive health issues through 
action-research, multi-stakeholder 
engagement and advocacy through  
a policy briefing.

 In Kenya, a sister project carried out  
in partnership with Panos Eastern Africa 
resulted in award-winning media coverage 
of sexual and reproductive health issues. 
Journalist Michael Oriedo’s article in  
the Kenyan daily newspaper The Standard  
won an award at the fourth annual  
Kenya Media Network on Population and 
Development (KEMEP) awards in 2010.

 Read the independent evaluation  
report on the project here:  
http://tinyurl.com/67owqwg

  Above: A case study on reporting tax 
research helped journalists to unravel 
the complexities of taxation. 

  Above: Research makes the news 
helped the Relay programme to share 
successful working practices with 
research institutes wishing to engage 
with the media.

  Above: Michael Oriedo’s 
award-winning  
coverage of sexual and 
reproductive health 
issues was the result  
of a Relay project to 
improve relationships 
between journalists  
and expert sexual  
health researchers.

 http://panosrelay.org.uk
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  European readers take a new look  
at the world

 In 2010, Panos London successfully 
strengthened relationships between 
editors in leading European media  
houses and journalists in the global 
South. As a result of the Linking Southern 
Journalists with European Media project, 
82 articles and multimedia packages  
were published in national newspapers 
and magazines and on news websites  
in the UK, Sweden, Poland and Spain. 
Editors at Panos worked closely with 
journalists all over the world, including  
in Brazil, Somalia, Mali, Pakistan, India, 
Namibia and Nepal, to support their work, 
help to craft their stories and promote 
their articles to commissioning editors. 

 The project has enabled journalists  
to pitch ideas successfully to editors and 
write news and features on the stories  
of the hidden lives of those in poverty, 
often including the successes and 
triumphs which rarely make the foreign 
pages of newspapers in Europe.

 In February 2010, the Swedish daily 
newspaper, Sydvanskan published an 
article by the Ugandan journalist Wambi 
Michael on Uganda’s controversial 
proposals to punish homosexuality with 
lengthy prison sentences or even the 
death penalty. The article included the 
views of the Swedish aid minister and  
was supplemented by an online survey  
for Swedish readers. Now Sydvanskan  
is commissioning articles directly from 
journalists in the Linking Southern 
Journalists project.

 Auonohita Mojumdar on her experience  
of the Linking Southern Journalists with  
European Media project

‘ As a journalist based in Kabul I have always felt the need  
for more reporting from the region to bring perspectives that 
are not always easily accessible to a wider Western audience. 
However it is very difficult to connect directly to European 
media. The Panos project has helped me a great deal. I am 
now able to connect directly with some of the editors I have 
been introduced to and interest them in my work.’

 Two of Aunohita’s feature articles, one on the dilemma for  
aid agencies working with the military in Afghanistan, and 
another on the avoidable tragedy of mothers developing 
opium addictions following childbirth, have been published  
in the UK’s Independent on Sunday newspaper, Sweden’s 
Sydvensken newspaper, Spain’s El Mundo website, and 
Poland’s gazeta.pl website.

  Aunohita Mojumdar is a journalist  
of 20 years experience, based  
in Afghanistan. She now reports  
for a number of Swedish newspapers, 
having been selected for the  
Linking Southern Journalists  
with European Media project. 
david dahmen | panos london

 In 2010, Panos London agreed to share its stories and blogs 
with the UK newspaper, The Guardian’s global development 
website. Our blog, Voices from the Ground, provides regular 
dispatches from people fighting against poverty and injustice. 

 Read more of Tia’s updates at:  
http://panos.org.uk/blogs/voices-from-the-ground

  Tia Dag São Paulo, 
Brazil, teacher  
and blogger, Voices 
from the Ground.

‘ I have always stood  
for the weakest  
side, the ones who  
are marginalised and 
prejudiced against.’



  What the editors and journalists say
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‘ Since vast tracts  
of Pakistan are  
now off limits to 
foreigners it is even 
more important  
that local journalists 
are supported  
to tell their stories  
to the world.’

 Rina Saeed Khan 
Reporter, Pakistan

‘ We are truly tired of presenting the 
most negative side of poor countries. 
This is why we are creating a new 
weekly space ‘Con Otra Mirada’ 
(‘Another View’) especially designed 
for Panos London features.’

 Yasmina Jiménez 
El Mundo, Spain

‘ Panos provides compelling and insightful  
reporting about people in plight – and those 
making a real difference – from varied  
and difficult-to-access parts of the world,  
which is hugely valuable to us.’

 Abby Deveney 
Deputy Editor, Guardian Weekly, UK
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  Inspiring journalism for  
a changing climate

 The Climate Change Media Partnership 
(CCMP) is an initiative of Panos London, 
Internews and the International Institute 
for Environment and Development (IIED).  
It supports journalists from developing 
and least-developed countries to improve 
the quantity and quality of reporting  
on climate change in the global South  
and 70 media outlets have signed 
Memorandums of Understanding with  
the CCMP to have their journalists 
participate in the programme. Panos 
London provided editorial mentoring, 
technical advice, and policy guidance 
before, during and after the UN climate 
change meetings in Bonn, Germany,  
in June, with the programme’s 2010 
activities culminating in December with 
journalists from Africa, Asia, the Americas 
and Europe being taken to the United 
Nations Framework Convention on Climate 
Change (UNFCCC) in Cancun, Mexico. 

 Since the partnership began, nearly  
150 fellows have benefited from access 
to expert knowledge and to high-level 
policymakers at home and abroad.  
A measure of the project’s success is  
that in 2010, during the UNFCCC meeting 
in Bonn, the leader of the US climate 
change delegation, John Pershing, granted 
his only media interview exclusively to 
CCMP fellows.

  A study on climate change coverage  
by the University of Colorado-Boulder  
in the United States showed that  
the average number of climate change 
stories published each month in 
developing countries had risen between 
2009 and 2011. The study’s author,  
Max Boykoff credited the CCMP’s  
‘great work in building capacity…  
in regions outside of Europe and North 
America’ as a factor in this success.

  Right: Hariyanto Manalu chops down  
a tree in Kuala Cenaku, Riau Province, 
Indonesia, as he clears forest in 
preparation to expand the Duta  
Palma palm oil plantation. Reducing 
deforestation is a major focus of  
efforts to mitigate climate change.  
A multimedia briefing pack (above) 
produced by Panos London for the 
Climate Change Media Partnership 
explored the possible effects of  
UN efforts to reduce deforestation  
on forest dwellers. The United Nations 
Collaborative Programme on Reducing 
Emissions from Deforestation and 
Forest Degradation in Developing 
Countries (UN-REDD) published  
the pack online in 2010 as part of 
guidance for journalists covering  
the REDD and REDD+ programmes. 
natalie behring | panos pictures

 Yvo de Boer  
outgoing head  
of the UN Framework  
Convention on Climate  
Change (UNFCCC),  
speaking to a CCMP  
fellow in June 2010

‘ When I took this  
job the issue of  
climate change  
was hardly  
being reported  
in developing  
countries at all…  
I think that has 
fundamentally 
changed. Media 
attention through  
[the CCMP]  
has deepened  
in the South.’
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  Above: Housing built to withstand 
flooding in Riosucio, Colombia, 
photographed by a Climate Change 
Media Partnership fellow. The Climate 
Change Media Partnership has 
increased reporting on climate change 
in low- and middle-income countries. 
maria clara valencia | panos london

 Making an impact

 Many journalists who attended the CCMP training 
have become trainers themselves, others have 
initiated regular environmental reporting, and several 
journalists have been given their own programmes 
and columns. ‘There is no doubt that this project  
has left its mark,’ reported the project’s independent 
evaluator. ‘The level of dedication that some of the 
fellows have demonstrated is inspiring.’ 

 In 2010:

�� Imelda Abano, a CCMP Fellow in 2007, launched the 
Philippine Network of Environmental Journalists. 

�� Rachna Nath, a television journalist for Fiji Television 
was able to broadcast from the COP16 to 12 island 
nations in the region. 

�� Beverly Natividad’s coverage for Filipino TV was  
aired on primetime news and formed the basis of  
a national discussion on the subject.

 See www.climatemediapartnership.org for  
further details.

 Servaas van den Bosch  
Namibia, a CCMP Fellow  
2009 and 2010

‘It uses editors of world-class 
standard as mentors who  
can actually add value to 
existing experience.’

 Jennifer Dube  
CCMP fellow, 2010  
Zimbabwe

‘ CCMP is committed to helping 
even beginners and is not  
like other programmes which 
only take on board already 
seasoned journalists.’



 Championing innovative communications

 In 2010 Panos London continued its advocacy 
work to promote the developmental role  
of information, communication and media 
development. A video animation was produced  
and launched on our website to complement  
our report, At the heart of change: The role  
of communication in sustainable development. 

 Panos London also co-sponsored the new  
media development hub of the Communication 
Initiative Network’s website – http://tinyurl.com/ 
65nnn3c; played a leading role in the Global  
Forum for Media Development through the 
international steering committee; and Panos 
London staff members were prominent 
participants at conferences and meetings  
in the UK and abroad on communication and 
media for development themes.

 You can view Communication at the heart  
of change at http://tinyurl.com/65g3ga7  
and download the publication at  
http://tinyurl.com/3z66dvz
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  Above: Stills from the video animation, 
Communication at the heart of change, 
produced to complement the earlier 
Panos London report, At the heart  
of change: The role of communication  
in sustainable development. 
seb camilleri | james finch | panos london

 Advocating  
communication for  
development:  
A year in numbers

 advocacy
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  12 London Marathon runners raised £20,000 for our work

   100 media outlets around the world collaborated with us  
  to improve coverage of issues affecting developing countries 

    130 journalists and editors in developing countries  
   took part in training and skills-building initiatives

 173 newspaper articles, radio reports and online blogs were written,  
recorded and produced by reporters in the global South

  275 poor and marginalised people in hard-to-reach communities  
 took part in our participatory interviews and oral testimonies 

    Millions of readers, viewers and listeners  
   around the world gained exposure to the perspectives  
   and experiences of people living in poverty



  Widening the circle of  
economic debate

 In Eastern Africa the international  
economic crisis is rendering poverty 
reduction even more difficult and  
is further threatening the achievement  
of the Millennium Development Goals  
by the 2015 deadline. 

 A tendency in much of the media,  
however, is to talk about growth without  
any examination of its impact on poverty 
reduction. Discussion of economic policy  
is also confined to a relatively narrow  
range of policymakers and experts. Panos 
London, together with Panos Eastern Africa, 
is building dialogue between economic 
researchers and journalists in Kenya and 
Tanzania to help ensure that poverty 
reduction is included in debates about 
economic growth, that these debates are 
wider and more inclusive, and that poor 
people’s needs are taken into account.

 In 2010, we surveyed the media in both 
countries, published a briefing document 
for journalists on economic growth and 
poverty reduction, formed an expert 
regional advisory group and organised 
workshops for media, researchers  
and civil society in Kenya and Tanzania.  
Using hands-on interview practice,  
frank discussion and structured debate, 
Panos helped to create an environment  
in which journalists and researchers learnt 
how to collaborate more effectively.

 The two-year project, which ends in  
2011, is funded by the International 
Development Research Centre (IDRC).  
The Beyond the financial crisis media  
brief and literature review and other 
accompanying materials are available 
online at http://panos.org.uk/resources/

  Above left: Dialogue between citizens 
and those in power allows problems to 
be shared and policies to be influenced 
by people’s experiences. Here, Simon 
Lewis makes a point at a meeting  
of older citizens in Kingston, Jamaica. 
neil cooper | panos pictures 
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 Creating spaces for  
the exchange of ideas

 By creating inclusive spaces for discussion 
and dialogue, Panos London helps  
promote trust and cooperation between 
different groups of people. 

 dialogue
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‘Even if you think the doctor  
is wrong, you don’t say. If you 
have been here for a long  
time, you are more confident.  
If you are new, it is different.’

 African woman  
living with HIV

  Above: Poster designed  
by Panos London  
staff and presented at 
the XVIII International 
AIDS Conference,  
2010, Vienna. 
panos london 

  Above: The Aylesbury Estate in Southwark, London, 
houses some of the poorest people in the UK.  
The ‘Beyond Consultation’ project aims to improve 
health service access for hard-to-reach groups  
in Southwark and two other London boroughs. 
steve forrest | panos pictures 

 Involving patients in health  
service design

 Sexual health providers in the UK  
are conscious of the need to improve the 
uptake of HIV services among ‘hard-to-
reach’ groups of people. But they are 
rarely given the opportunity to engage in 
depth with those whose health is at risk. 

 In the London boroughs of Lambeth, 
Southwark and Lewisham, HIV and AIDS 
prevalence is rising among African women 
and young African men who have sex  
with men, but they are not always  
reached by existing services. The three-
year ‘Beyond Consultation’ project, in 
partnership with the Naz Project London, 
and funded by the UK’s Department of 
Health, aims to improve this situation by 
enabling health service users to discuss 
their concerns with health providers. 

 In 2010, participants worked with the 
Panos London team to produce a series 
of participatory photographs, posters, 
digital stories and audio recordings,  
which were later presented to NHS  
staff. It became clear that obstacles to 
accessing services included stigma and 
discrimination, as well as poor housing, 
childcare responsibilities and legal 
problems such as migration status.

 The project is now working with 
participants and health staff to make 
changes to service design. A guide  
based on the project methodology will  
be developed and the project materials 
will be published online.

 Improving project design  
through dialogue

 Why does aid succeed or fail? How do  
we best understand the lessons learned 
during interventions and build on these  
in the future? How can we factor in 
gender, geography, age and the economic 
situation of beneficiaries when trying to 
change their lives for the better? 

 Panos London’s in-house experts  
have devised sophisticated methods  
of monitoring and evaluating programmes, 
which take into account the complex 
social situation of those marginalised  
and living in poverty.

 In 2010, the UK Department for 
International Development invited us  
to help to shape their new four-year 
Uganda HIV programme. This has resulted 
in an innovative programme design that 
addresses social issues such as gender 
inequality and stigma, through engaging 
communities in dialogue, and making 
better use of research and data to guide 
the national HIV response.



 Harnessing innovation  
to improve lives

 Mobile and internet technologies can increase 
access to information, and provide new and 
valuable services for poor and marginalised 
people. Panos London identifies opportunities 
for the benefits of this technology to be made 
more widely available.
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 information and 
communication 
technology

  Above: Shahera Begum makes  
a telephone call while her son  
Najmul Islam (19 months) plays with  
a toy guitar with his father in Dhaka, 
Bangladesh. By harnessing the 
potential of mobile telephones and 
other ICTs, Panos London helps  
improve access to health services. 
gmb akash | panos pictures



 Harnessing innovation  
to improve lives

17

 Influencing ICT policies

 Panos London, working with Sangonet 
(Southern African NGO Network) 
completed a co-review of national ICT 
policy in five Southern African countries, 
(Mozambique, Zambia, Zimbabwe, 
Tanzania and Botswana), providing  
a framework for discussion of future  
ICT policy for communications bodies. 

 In Tanzania, the focus of discussion  
was government transparency and how 
ICTs could improve citizen monitoring of 
public expenditure – improving governance 
and accountability. In Mozambique,  
policy work included mapping the  
Maputo Digital Inclusion Statement,  
which was jointly endorsed by a range  
of stakeholders including the Ministry  
of Science and Technology and the 
national telecommunications regulator. 

 Three publications designed to help 
journalists and ICT policymakers 
understand and report on communication 
issues and policy debates in their  
countries were published, in Mozambique, 
Tanzania and Zambia. Recipients of  
the briefings included communications 
commissioners in Africa, ICT regulators, 
policymakers, academic departments  
and civil society organisations.

 Digital mapping helps health delivery

 In Bangladesh, poor people often pay  
for medicines, which in fact should  
be free. But a lack of information, often 
coupled with corruption, means they  
are denied health entitlements. 

 By harnessing the potential of mobile 
telephones and other ICTs, we can help 
improve access to essential services. In 
collaboration with the Bangladesh-based 
partner Development Research Network, 
(D.Net), Panos London established that  
a significant number of women miss out 
on free medicines. Despite significant 
improvements in recent years, maternal 
mortality in Bangladesh is still high  
and roughly half of all children under  
five are underweight. Improved access  
to medicines is therefore vital. 

 The pilot ‘Mobile Phones for Health’ 
project in Bangladesh developed  
a methodology to help people to  
access information about the cost  
and availability of medication in order  
to prevent fraudulent over-pricing  
at the point of service, and to improve 
national supply systems. 

 We took our findings to a round table 
event with stakeholders from health-  
and ICT-related government agencies  
and civil society organisations. Together 
they devised an approach to provide 
women with information about free 
medicines through SMS messaging.  
D.Net and Panos London are seeking  
funding to pilot the project in 2012.

‘The media briefing is 
going to be extremely 
useful in promoting our 
concept and proposals 
for digital inclusion –  
and certainly wouldn’t 
have happened without  
Panos London.’

 Polly Gaster, Head of  
ICT4D, Eduardo Mondlane 
University Informatics  
Centre (CIUEM), Mozambique
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 Fundraising

  In 2009 Panos London bucked the  
trend by recording a 13 per cent  
increase in income despite the worldwide 
recession precipitated by the banking 
crash of 2008. But the impact of the 
recession on international development 
funding proved to be only delayed.  
In 2010 the funding environment for 
international development as a whole – 
and the communication for development 
sector in particular – became much  
more difficult, with many governments, 
bilateral and multilateral agencies, trusts 
and foundations cutting their support. 

 As a result Panos London’s income fell  
by nearly £600,000 on 2009’s record 
level to just over £3,500,000. Our largest 
contributor was the UK Department  
for International Development (DFID),  
in particular through the last year of the 
Partnership Programme Arrangement  
(PPA – £1,945,000), with over half  
of these funds being shared with the 
international Panos Network. DFID’s 
Central Research Department approved  
a new two-year grant for the Relay 
programme; and its Climate Change 
Division provided support for the Climate 
Change Media Partnership (CCMP). 
However, total DFID funding was lower 
than expected due to changes in DFID 
priorities and budget lines following  
the formation of a new government in  
the UK in May 2010.

 Our second largest contributor was the 
Swedish International Development 
Cooperation Agency (SIDA), which 
provided £710,492 in valuable framework 
funding.

 We continued to receive funding from  
the European Commission for the  
second year of the project ‘Linking 
Southern Journalists with European 
Media’. Funding from the International 
Development Research Centre (IDRC)  
for the Governance and Globalisation 
project ‘Inclusive Growth in Eastern  
Africa’ continued during the year, while  
the Swiss Agency for Development  
and Cooperation (SDC) concluded its 
funding of the programme. 

 The International Fund for Agricultural 
Development (IFAD) contracted Panos 
London’s Voice programme to provide  
a collection of testimonies from 
communities in a number of countries  
for the Rural Poverty Report published  
in December. Save the Children UK 
contracted the Voice programme  
to design and conduct research for  
the international component of its 
‘Depicting Injustice’ project. 

 Grants were received from the  
Wellcome Trust for Relay programme 
projects in East Africa and Bangladesh. 
The Climate and Development  
Network (CDKN), the Ashden Trust,  
the Commonwealth Foundation and  
the Waterloo Foundation sponsored  
35 developing-country journalists  
to attend the UN Climate Change  
Summit held at Cancun in December. 

 We thank all of our contributors for their 
valuable support during 2010.

 In 2010, Panos London’s income was £3,504,654,  
a fall of 15 per cent from 2009

  Donors (over £5,000)

 Ashden Trust

 Climate and Development 
Knowledge Network 
(CDKN)

 Commonwealth 
Foundation

 Department for 
International 
Development (DFID), UK

 European Commission

 International 
Development Research 
Centre (IDRC)

 Internews Europe

 International Fund for 
Agricultural Development 
(IFAD)

 Naz Project London

 Save the Children UK

 Swedish International 
Development Cooperation 
Agency (SIDA)

 Swiss Agency for 
Development and 
Cooperation (SDC)

 Waterloo Foundation

 Wellcome Trust

 World Bank Institute
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PANOS LONDON 
Statement of financial activities for the year ended 31 December 2010* 

Incoming resources (£) 2010 2009

Grants from governmental organisations 3,105,870 3,665,275

Other grants and donations 386,040 418,669

Other income   12,043 11,636

Interest received  701 6,298

Total incoming resources 3,504,654 4,101,878

Resources expended (£)

Fundraising costs  288,731 267,034 

Charitable activities 3,631,933 3,563,950

Governance costs  23,303 40,789

Restructuring costs 108,176 –

Total resources expended 4,052,143 3,871,773

Net (outgoing)/incoming resources for the year (547,489) 230,105

Balance brought forward at 1 January 963,088 732,983

Balance carried forward at 31 December 415,599 963,088

Balance sheet at 31 December 2010* (£) 2010 2009

Fixed assets   90,431 44,989

Current assets   1,156,126 1,794,705

Creditors due within one year (825,806) (386,606)

Deferred income  (5,152) (490,000)

Net assets   415,599 963,088

Represented by:

Unrestricted funds 235,405 401,076

Designated funds  – 15,000

Restricted funds  180,194 547,012

Total reserves   415,599 963,088

  Finance

* Extracts from Panos London’s audited accounts  
for the year ended 31 December 2010. A full copy  
of the accounts is available as a downloadable  
pdf at www.panos.org.uk/annualreview2010

 Grants from governmental 
organisations

 Other grants and donations

 Other income and interest received

 Charitable activities

 Fundraising costs

 Restructuring costs

 Governance costs

PANOS LONDON 
Income and expenditure 2010



  Board members and staff

 Board members

 Birgitte Jallov (Chair) 
Director, EMPOWERHOUSE 
Senior development and communications consultant 
Denmark

 Jill Storey (Treasurer) 
Partner  
KPMG LLP  
UK

 Nupur Basu 
Journalist and filmmaker 
India

 Tracey Cabache 
Community development practitioner 
UK

 Annelie Ewers  
Director 
Fojo Media Institute 
Sweden

 Margaret Gallagher  
Media and communications consultant  
Ireland

 Lawrence Haddad  
Director  
Institute of Development Studies  
UK

 Mary Myers 
International media consultant  
UK

 Aida Opuku-Mensah 
Director 
ICTs and Science and Technology Division 
United Nations Economic Commission for Africa 
Ethiopia

 Elizabeth Pisani 
Author and public health consultant  
UK

 Helge Rønning 
Professor 
Department of Media and Communications  
University of Oslo 
Norway

 Vijay Solanki 
Head of Reward 
Europe, Middle East & Africa  
State Street Bank 
UK

 Andrew Whitehead 
Editor  
BBC World Service News 
UK

 Staff

 Mark Wilson 
Executive Director

 Support Services

 Richard Ludlow 
Head of Finance

 Helen Crawford 
Head of Human Resources

 Carrie Markey 
Finance and Resources Officer

 Programme Development,  
Evaluation and Impact

 Beryl Leach 
Head of Programme Development,  
Evaluation and Impact

 Clodagh Miskelly 
Senior Advisor 
ICTs

 Lambert Rae 
Programme Funding Officer

 Kate Schoenmakers 
Programme Funding Officer

 Robin Vincent 
Senior Advisor 
Dialogue

 Siobhan Warrington 
Senior Advisor 
Voice

 Tim Williams 
Senior Advisor 
Media

 

 Programme Operations

 Bec Shaw-Crompton 
Head of Programme Operations

 Tania Ghosh 
Junior Programme Officer

 Annie Hoban 
Manager 
Relay Programme

  Advocacy, Information  
and Outreach

 Mark Covey 
Head of Advocacy, Information  
and Outreach

 Anna Egan 
Managing Editor

 Tia Jeewa 
Senior Press and  
Communications Officer

 Lilly Peel 
Features Editor

 Robert Safar 
Web Editor

   
Individual members of staff may  
be emailed using this format:  
firstname.lastname@panos.org.uk

 To register for free email updates  
on the latest Panos London  
news and information go to  
www.panos.org.uk/register

 You can also find us on  
Facebook, Twitter and Youtube.

  
All photographs in this report,  
unless otherwise indicated,  
are available from Panos Pictures.

 Panos Pictures 
Director: Adrian Evans 
www.panos.co.uk 
adrian@panos.co.uk

 9 White Lion Street  
London N1 9PD 
tel +44 (0) 20 7239 4599 
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Right: A phone technician fixes lines  
in the Savar region north of Dhaka, 
Bangladesh, in front of fields which  
have been flooded during the monsoon.  
heldur netocny | panos pictures



 Panos Network Secretariat  
Coordinator: Sahba Chauhan

 tel +91 11 246 15217 
fax +91 11 246 15218  
sahba@panossouthasia.org

 Panos Caribbean 
www.panoscaribbean.org

 Port-au-Prince, Haiti  
(main office)

 tel +509 2511 1460 / 2942 0321 
haiti@panoscaribbean.org

 Panos Jamaica
 tel +876 920 0070/0071 

fax +876 920 0071 
jamaica@panoscaribbean.org

 Panos Washington
 (registered office)
 tel +202 429 0730/1 

washington@panoscaribbean.org

 Panos Eastern Africa 
www.panosea.org

 Kampala, Uganda  
(regional centre)

 tel +256 312 262 796/7 
fax +256 414 254729 
info@panosea.org

 Panos Ethiopia
 tel +25 1 11 64 59 284 

panos@ethionet.et

 Panos Paris 
www.panosparis.org

  tel +33 1 40 41 05 50 
fax +33 1 40 41 03 30 
panos@panosparis.org

 Burundi office
 tel +257 22 25 38 03 

cyprien.ndikumana@panosparis.org

 DRC office
  tel +243 81 51 27 253 

cbangwene@panosparis.org

 CAR office (Central African Republic)
  tel +236 75 12 71 30 

pascal.chirha@panosparis.org

  Panos South Asia 
www.panossouthasia.org

 Kathmandu, Nepal 
(regional centre)

  tel +977 1 552 1889 
fax +977 1 554 4641 
psa@panossouthasia.org

 Panos India
 tel +91 11 246 15217 

fax +91 11 246 15218 
panos@panosindia.org

 Panos Chennai
 tel +91 44 4351 1137

 Panos Guwahati
 tel/fax +91 361 273 2629

 Panos Pakistan
 tel +92 21 582 4701 

fax +92 21 587 9588 
panospakistan@panossouthasia.org

  Panos Southern Africa 
www.panos.org.zm

 Lusaka, Zambia  
(regional centre)

 tel +260 211 263 258 
fax +260 211 261 039 
general@panos.org.zm

 Panos South Africa
 tel +27 12 320 5753 

fax +27 12 320 5752 
admin@panos.org.za 

 Panos West Africa 
www.panos-ao.org

 Dakar, Senegal  
(regional centre)

 tel +221 33 849 16 66 
fax +221 33 822 17 61 
info@panos-ao.org

 Panos Mali
 tel +223 207 78646  

kba@panos-ao.org

The Panos Network
 Panos London is part of the worldwide Panos Network of independent  

institutes working to ensure that information is used effectively to foster  
debate, pluralism and democracy. For more information, see www.panos.org



 About Panos London
 Inclusive
 We believe that embracing the views of poor  

and marginalised people is essential for sustainable  
and effective development.

 Taking part in dialogue and debate contributes  
to a healthy and vibrant society.

 Empowering
 We believe that poor and marginalised people  

should drive and shape the changes needed  
to improve their lives.

 We enable people to share information and ideas,  
speak out and be heard.

 Balanced
 We believe people need accessible information  

reflecting a wide range of views.
 This allows them to make informed choices  

about crucial issues that have an impact  
on their lives.

 Diverse
 We respect different views, value local  

knowledge and encourage a range of approaches  
in our work worldwide.

 We believe that freedom of information and  
media diversity are essential for development.

 Illuminating
 We shed light on ignored, misrepresented or  

misunderstood development issues.
 We believe that the views of poor and marginalised  

people give greater insight into their lives and offer  
unique perspectives on the challenges they face.

 www.panos.org.uk

 Registered charity number 297366 
Registered company number 01937340

 photos: panos pictures

 Panos London 
9 White Lion Street 
London N1 9PD 
United Kingdom

 tel +44 (0)20 7278 1111 
fax +44 (0)20 7278 0345 
info@panos.org.uk 
www.panos.org.uk


